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From the exceptionnal « terroir » of Marrakech, our hand-picked Nadorcott mandarine DOMAINES £

set itself apart with its unique flavor. AGRICOLES )
The careful iselation from seed-varieties pollination, ensures a seedless flesh. \/

The fine, brilliant skin shelters a juicy fruit, with great aromatic finesse. Nature’s most beautiful gifts



Wonderful challenges needed to make a wonderful year... To judge by
- reading the latest exciting study by CEP [French Agriculture Ministry Centre for Studies and
Strategic Foresight], 2014 will be a truly wonderful year for the fresh fruits and vegetables
FRu ITP.O P industries! Actually, the study confirms using figures what the sector knows from experi-
0“ I Ine ence: in France, it is the highest SPGs (socio-professional groups) who consume the most
fruits and vegetables. The obvious and dramatic counterpart of this is that the more modest
SPGs refrain from fresh fruits and vegetables. The picture becomes even darker when we
realise that young people find them utterly repugnant. The findings are nothing dazzling

H H but, more importantly, there is little sign of any solutions to this fatal trend. Price: true, it is
Fru |Tr0p mn fu I I high for certain products, but very low for others (primarily the banana). Competition: very
on its new website lively and highly innovative on the part of the processed product agro-industrial sector,

especially dairy manufacturers. Image: fruits and vegetables are ridiculed and taken advan-
tage of by their competitors. Their image is also often corroded by sanitary scandals, proven
or otherwise, and the highly widespread ignorance of the media, which verges on stupidity
° and irresponsibility. Appealing to the sacrosanct health effect: it is now evident that the
fr ll lt rO p.CO m messages on healthy nutrition (5 times a day, 10 portions a day, etc.), very often received as
“bossing”, are falling on stony ground.
So all the players in the industry (upstream to downstream) need to learn some real lessons
in order to revitalise the sector and restore its good image. | will stop there, as we are start-
ing to slip into good wishes and good intentions which sound very much like doublespeak,
and which we will have to hear throughout this time of year. The truth lies elsewhere...

Denis Loeillet
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Direct from the markets

Banana

December 2013

The good balance recovered in Novem- B Race T4 causing the deadly tion and analyse the risks of exten-
ber held up in early December, but Panama disease identified for sion. Specific recommendations
gradually deteriorated in the run-up to the first time in Africa. Older gen-  should be provided for Mozambique,
the end-of-year holidays. On the one erations will recall race 1, which deci- ~ Which is a very recent operator on the
hand, the banana supply, which was mated the population of Gros Michel ~ World dessert banana market, with
scarcer in November, returned to a sea- banana trees in the 1950s. The dis- exports in particular to the EU (as well
sonal level, or even Sllghtly hlgher In- ease is due to a soil fungus of a very as to the Arabian Peninsula), which
deed, African imports, which had started common genus, Fusarium oxysporum  have for now culminated at 700-800
to wane in November, continued their sp. Cubense (or FOC). It is its tropical ~ tonnes for the year 2013. However,
fall, compensated for by a slight rise in form, race T4, which has just ap- you will recall that Africa is a big sup-
volumes from the French West Indies, peared in Mozambique (though also  Plier to the world banana market,

the shortfall in which seen since this in Jordan). It is a relatively recent with exports of roughly more than
summer narrowing. Hence the com- form, described in 1990. It afflicts 500 000 tonnes per year. This alarm-
bined shipments from Africa and the Cavendish group varieties, but hith- ~ INg news has reactivated the world
French West Indies remained near aver- erto had only been found in the wet phytosanitary monitoring networks,
age for the season. Furthermore, the tropical zones of Asia, especially Tai- particularly in Latin America.

dollar banana supply returned to a wan, Indonesia, Malaysia, South Source: CIRAD
higher level, slightly above average China. Australia and the
(+ 7 %) in December, despite the imple- PhiIip’pines In 2011

mentation of Christmas programmes in
Northern Europe. Indeed, the Colombian
shortfall was compensated for by an
excess from Ecuador and Costa Rica. On
the other hand, demand in Northern
Europe maintained its good vitality. In
Eastern Europe, the presence of promo-
tions and the run-up to the Saint Nicho-
las holidays helped maintain very good
sales at the beginning of the month.
However, the vitality on these various

© Thierry Lescot

FruiTrop published a full
set of recommendations
(see FruiTrop no.191,
July-August 2011, pages
20 and 21), to be fol-
lowed very closely in
order to apply effective
preventive measures. An
ad-hoc committee of
scientists specialising in

markets dipped toward mid-December, Fh's dlseasg was formed

in the run-up to the end-of-year holi- n ordt'er'tom.ves'ngate

days. In Southern Europe, demand was a the origin of its introduc- o - _

bit less active, because of the fall in the - Panama disease

promotional intensity and the late start

to the citrus season, volumes of which .
. . . . Banana — EU — Imports from Africa
quickly rose with highly competitive

prices. Hence some stocks started to Tonnes 2009 2010 2011 2012
form from week 50, and built up rapidly Céte d'Ivoire 220194 244312| 224140 224943
until the end of the month. Green ba-
nana prices, exhibiting a seasonal level Cameroon 249 628 242 980 235215 213 868
I Wehek wieh el Rl el s Ghana 36486 52357 47155 50 691
month.
Mozambique - 36 106 601
NORTHERN EUROPE — IMPORT PRICE
— Comparison Uganda 57 67 67 70
2013 | previous | average for Burundi 37 47 23 34
euro/box month last 2 years Source: Eurostat
13.00 0% +3 %

Germany - Green price (2"%/3™ brands) o AL ERICE

148 December 2013 Comparison
: 14.1 Country November | average for last

- 14. 22 ! 3'3; 3 213'11 30 1 3.2)3.0 type euro/kg ‘ 2013 3 years
vl 3 1 France normal 1.52 -2% +3%
R| 2 special offer 1.36 -3% +9%
(o) % Germany normal 1.32 +2% +9%
el * discount 119 0% +14%
UK (£/kg) packed 1.15 +2% -3%
b loose 0.69 +1% -7%

JFMAMI JASONDI g platano 212 2% +17%

| 2013 ===2012 ===2011 | banano 141 +4% +8%
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Direct from the markets

USA - Green price (spot) ® World banana market: a big ground by increasing their supply
: o1 . deal. The world banana market is faster :\h‘;n the average rparket
Ll5 not doing badly. While on the price ~ growth. Peru, a source of organic
-:_ 15.8 = 158 16.1 160 159 side, our?:onclti,sions should bs and fair trade certified bananas, fell
E | x 7158 160 163 159 restrained, on the volumes sideitis  steeply by 13 %.
D =< still boom time. Over the fI.I'St ten In Europe imports, like consump-
s @ months of 2013, the two biggest tion, are following a positive trend.
T import zones (EU and United Imports are up 6 % from 2012. Dol-
A States) received 5 % more volumes |5r sources, like the ACPs, are con-
T I e e AR than for the same period in 2012, tributing to increasing the supply.
E JFMAMIJ J ASOND al'?d 7% above the 2010-1 :;12 Only Ecuador is sliding on this mar-
| 2013 ==——2012 ===2011 | three-year average. Over this pe- ket, down 2 %. All the other suppli-
riod, imports rose by more than ers are on the rise, especially Pa-
USA —IMPORT PRICE 450 000 tonnes, i.e. t.he annual ship- nama (+ 33 %) and Mexico
- ments of a country like Honduras. (+ 218 %) for dollar bananas, and
December Eompison The United States consumed Ate
! Cameroon (+ 21 %) and Cote
A previous | average for 150 000 tonnes more this year d'lvoire (+ 14 %) for the ACP group
USD/box month last 2 years (deductlpg re-exports to Canada). of countries. Note that Belize, Suri-
All thg big dollar sources went up nam and Ghana came to a haltin
15.90 0% +2% on thls.market, with fche notable 2013. If we add European produc-
exceptlondof CostadREa,zva%se tion (Cirad estimate), which is down
. . presence decreased by 2 % be- 9 i -
Russia - Green price tween 2012 and 2013. Guatemala is Z]aﬁgsf,v?g'\g?:'::fg’rzi’;ﬂ:g;ﬁ?
in a very strong growth phase, with  tjon, of 4.5 million tonnes over ten
arate of 9 % and volumes reaching  months, up 4 %. Over the first
R 1.4 million tonnes in just ten twelve months (November 2012 to
lsl 3 months, i.e. a 35 % market share. October 2013), estimated con-
s | 3 Ecuador got back on course in sumption amounted to 5.3 million
T 2013, starting to rise again (+ 3 %), tonnes, i.e. 200 000 tonnes more
A but is only the number three sup- than one year previously.
plier. Honduras, Colombia and the
T newcomer Mexico are gaining Source: CIRAD
JFMAMIJ J ASOND —
‘ 2013 =———2012 =———2011 ‘ Banana - January to October 2013 (provisional) :
tonnes 2011 2012 2013 Z)':f:;::f;
RUSSIA — IMPORT PRICE
m EU-27 —Supply 4342764 | 4283286 | 4475670 +4%
Total import, of which 3863009 | 3766133 | 3994327 +6%
AL previous | average for MFN | 3038409 | 2954919 3122299 +6%
USD/box month last 2 years ACP Africa| 419927 391968 448352 +14%
9.20 29 9 22 % ACP others 404 674 419 245 423 675 +1%
. i il Total EU, of which 479755| 517154| 481343 -7%
Martinique 151229 157 472 137718 -13%
Spain - Platano green price* Guadeloupe | 48726 52849 45043 -15 %
245266 Canaries 262 261 289 294 272775 -6%
USA — Import 3501745 | 3649 854 | 3822 131 +5%
C Re-exports | 434429| 420189 | 447287 +6%
N3 Net supply | 3067317 | 3229665 | 3374 844 L 4%
A § Sources EU: CIRAD, EUROSTAT (excl. EU domestic production) / Source USA: US Customs
R| 3>
I [J]
E EUROPE — IMPORTED VOLUMES — DECEMBER 2013
S Comparison
J EMAMIJ JASOND Source ‘ No;:m3ber ‘ De;;mzber 2013 cumu‘:lativze o1:oztal
— P 1 1 compared to 201
‘ 2013 2012 2011 ‘ French West Indies 7 -16% -10%
CANARIES — IMPORT PRICE* Carperoon/Ghana/Céte d’lvoire A -3% +13%
T 3 2 1
December Canaries N +9% -4%
2013 previous | average for Dollar:
euro/box month last 2 years Ecuador ? +62 % -6%
Colombia* A -4% +8%
16.40 -16% +13% Costa Rica 2 +84% +2%

*18.5 kg box equivalent Estimated thanks to professional sources / * total all destinations
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Direct from the markets

December 2013

The orange market remained extremely
difficult in December. Naveline volumes
available at the production stage main-
tained a very high level, with sometimes
heterogeneous quality in certain very
ripe batches. Demand did not improve,
either for Naveline or Salustiana. Na-
veline prices registered another fall at
the import stage, reaching the lowest
level recorded since 2004-05. The trend
was the same for Salustiana, rates of
which also reached a historic low point.

B Orange variety of the month:

m A fall in Maltaise production
bucking the trend in 2013. Ac-
cording to information from the Tu-
nisian Ministry of Agriculture, the
Maltaise harvest is set to be around
120 000 tin 2013-14, as opposed to
approximately 135 000 t on average
for the past five seasons. This fall of
approximately 10 % is due to an ab-
normal level of physiological drop-
ping in the region of Cap Bon, where
production is primarily concentrated,
and to a structural phenomenon of
an ageing cultivation stock. It goes
against Tunisia’s overall production
trend, which should continue to rise
to reach approximately 355 000 ton-
nes. In the space of ten years, the
Tunisian citrus harvest increased by
more than 100 000 t, thanks to a cul-
tivation area growing by on average
700 ha per year during this period.

. Maltaise. This high-quality well- ' ) >
Orange - France - Import price coloured orange is grown almost Despite the fall in production, ex-
1,0 only in the Cape Bon region of Tu- polrts of Ma;lltalse, which r?pr:essnt
8’2 nisia, where conditions bring outits " ak?mald pbroportlogzoo E)O% ar-
0:7 full potential. It is medium-sized vest, should be aroun t
2 06 and slightly oval. The soft peel is Source: Tunisian Ministry of Agriculture
S~
g 8’3 slightly grainy and easy to remove.
3 g3 The tender, juicy flesh is little col- . . .
’ Citrus - Tunisia - Production
8% oured for a blood orange. The fla-
00 e vour is particularly pleasant with e
ONDIJEMAMIJ JAS sweetness balanced by a good level el
of acidity. 232
e 13/14  em—12/13  —11/12 | Source: CIRAD 202 209
175 175 180 180 188 L
g‘:’e’:ﬁﬂe Comparison “
Y| with average 2
P Type price =
for last 5
R euro/15-kg RS )
I box Y S 71 7
(& Dessert = 52 48
24 oranges 8.10 6% 33 33 44 37 39 V7
Juice oranges 9.00 -7%
\m\\o\'\\w\c\\o\‘_\N\m\v\
Comparison L L L L L T T T T g
v 3gg858ggc-o?
(o] Type previous | average for R RRIRRIRIIIIIIRR
L month last 2 years
V) D Source:CLAM
'V Dessert )
= oranges ” 13%
N Juice oranges . -6 %
Comparison Cumulative
Varieties total /
g by previous | average for Observations cumulative
L source month last 2 years average for
U last 2 years
'\é' Naveline A 139 Volumes at the production stage still very high, though sales still lower -8
s from Spain ? than last year, despite the particularly competitive price levels. ?
?rﬂﬁfts';g?n .| -6% Shipments at a below-average level. -10%
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CITROLE

The environmentally friendly insecticide

ﬁ Thanks to its recognized physical
mode of action, Citrole, a high

purity biodegradable paraffin oil
formulation, offers numerous benefits
to the production of citrus fruits:

e Easy to use product with a Broad
efficacy spectrum

¢ No development of resistance
by targeted pests

e Safe for operators and consumers,

¢ Limited impact on beneficial species,
harmless to mammals and birds

e Safe for the environment - readily
Biodegradable

Approved for use in organic
agriculture according to
regulation (EC) 834/2007
and (EC) 889/2008

Content published by the Market News Service of CIRAD - All rights reserved
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Grapefruit

December 2013

The traditional decline in interest in the
grapefruit during December did not
help the market to pick itself up. The
situation remained under control for
Florida. Demand, although slow, proved
a bit more dynamic than last season,
whereas imports remained distinctly
short. Prices maintained a practically
stable near-average level. The market
remained extremely tough for Mediter-
ranean fruits. The competition intensi-
fied further, with each source trying to
make up for the delay in sales originat-
ing from the beginning of the season.
However, demand remained very slow.
The downward price trend continued,
with the level among the lowest ever
recorded.

m 2013-14 Floridian citrus pro-
duction: further cuts. The Florida
Department of Citrus has once
more revised its production fore-
cast for the State’s two flagship
citruses downward. The orange
harvest was slashed again by 6 mil-
lion field crates, mainly because of
abnormally high fruit dropping,
probably arising from the impact of
greening. With 115 million field
crates expected, the Floridian har-
vest should be the smallest ever
recorded, 17 % below average for
the past four seasons. The long-
term orange juice market has
bounced back strongly, with 148
cents/pound approaching its high-
est level for the year. The produc-
tion trend is not the best for the

Direct from the markets

last season’s average (see grape-
fruit article).

Source: FDOC

H 2014 Argentinean lemon pro-
duction: hard hit by the frost of
2013. Afall was expected due to
the severity of the frost occurring in
the Southern winter of 2013, but its
magnitude has been astounding.
The USDA predicts that Argentin-
ean lemon production should not
exceed 750 000 tin 2014, down
more than 40 % from 2013 and
from the average for the past four
years. If this estimate is confirmed,
2014 would be the smallest lemon
harvest since the late 1990s. The
hardest hit outlet should be the
industrial sector, which would see

Grapefruit - F | ¢ o grapefru?t. The harvest has: also its volumes of raw materials proc-
rapefruit - France - Import price fa!lgn to its lowest level, with 16.5 essed halve in comparison to 2013.
12 million field crates, down 15 % on This should push up the concen-
11 V) the average for the past four sea- trated juice and essential oil rates,
10 sons. While maturity has returned given the dominant position held
2 o9 toa normal level, the size range is by Argentina on these markets.
s still well below average, and even
5 08 Source: USDA
¢ 07
06 Orange - Florida - Production Lemon - Argentina - Production
0,5 ———T—T—T—T T
ONDJFMAMIJ JAS 170
1.55
[ 13/14  emm—1)/13 em——11/12 1.35
: 1.30 1.30
Average | comparison o) "
p — monthly | yith average 3 g
R P (IS5 for last 3 s
1 euro/box DN Ears 5 c
C 17-kg box eq. y < 8
Tropical S =
N (Florida) 17.35 -1% = E
. €
Mediterranean 9.70 -8%
Comparison BB RO = X6 S o © = ~ m <
. S O S 5 5 5 5 5 5
? Type previous | average for © 0o o000 - - - < NN AN NN A
U month | last2years Source: FDOC Source: USDA
WS Tropical
128 (Florida) A -21%
N Mediterranean AY] +13%
Comparison Cumulative
total /
v Sources previous | average for Observations cumulative
o) month last 2 years average for
L last 2 years
U Imports down from November, though slightly above average. Better
Turke 9 ’ ) -59
“él y N 5% export flow restored to the former Eastern Bloc. > %
=M Florida AV -21% Incoming shipments falling, and still considerably below average. -28%
Volumes at a moderate level, but well above average in an attempt to
Israel 9 ’ 1309
2 *35% make up for the delay originating from the beginning of the season. 13%
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Easy peelers

December 2013

The recovery of activity felt in the sec-
ond half of November was confirmed.
Sales of Spanish Nules clementines,
which made up most of the supply,
registered a good level, with prices re-
maining near average. In this context of
strong Iberian competition, the Moroc-
can Fine maintained a discreet profile in
the EU, with the rise in rates on the Rus-
sian market also providing encourage-
ment to increase shipments to this des-
tination. Average volumes of Clemen-
villa rounded off the Spanish supply to
the EU. In France, the short supply of
Corsican clementines was sold off at
very high prices on a niche market.

Easy peelers - France - Import price

B Easy peelers variety of the
month: Or. 'Or'is a hybrid of

"Temple'and 'Dancy’ and
was bred by the Vol-
cani Center in Israel. It
is a medium-sized fruit
recognisable by fairly
marked grooves run-
ning from the base of
the peduncle and the
occasional presence of
a small fruit embryo.
The skin is fairly pale
orange, of medium thickness and is
easily removed. The segments are
soft and juicy with few pips. The
flavour is very pleasant thanks to a
good sugar:acid balance.

Source: CIRAD

B Another tough blow for Cali-
fornian citruses. Joel Nelsen,
Chairman of California Citrus Mu-

Direct from the markets

Citrus - California

Production and share to the fresh market

million tonnes

Production

Fresh total

05/06
06/07
07/08
08/09
09/10
10/11
11/12

Source: USDA

12/13

2,4 tual (California’s main citrus pro-
21 \ ducers’ association) concluded the )
18 Christmas message on his website planted area and practically all of
2 » with “times are hard”. Unfortu- the Navel and small citruses planta-
3 12 nately the facts have proven him tions. No official estimate of the
3> 09 . . . i i
Y 06 right. Already stricken by the arrival losses is to be issued before the .
o of greening in early 2012, the in- end ofJan'uary. However, according
o:o dustry suffered a heavy frost in De- L‘? phrlofe_ssm.)fr_\al s?urliﬁs, thﬁ% are
S O ND J F M A cember, when 75 to 80 % of the ﬂl]g Y 5|2%r(1)|7|c_?: ’Iat ct)tf{g €ss
harvest was still on the trees. Tem- anin - the fatestTigures pro-
I 13/14 e 1)/13  em——11/12 \ peratures fell to between - 1 posed are around 30 to 40 %, with
and - 4°C for seven nights, from 4 to small citruses more affected than
Average | Comparison 11 December, in the southern part oranges. Callfornla. produces ap-
Varieti monthly | with average of the San Joaquin valley. Accord- proximately 3.5 million tonnes of
arieties price for last ing to the latest survey by the citruses annually, 2.8 million tonnes
q : euro/kg 2years USDA, this zone encompasses 20 % of which is aimed at the fresh mar-
ementine -19 ! . .
0.88 1% of the lemon and grapefruit cultiva- ket (local and export).
Hybrids 0.80 +6% tion area, two thirds of the Valencia Sources: USDA, Reefer Trends
Comparison Citrus — California — Share of San Joaquin Valley production in 2012
Varieties previous | average for mmmm S
month last 2 years
. Note: Kern, Tulare, Kings, Fresno, Madera, Stanislaus counties / Source: USDA
Clementine ) -1%
Hybrids . r, +14%
Comparison Cumulative
Varieties total /
by previous | average for Observations cumulative
source month last 2 years average for
last 2 years
gfmggg%e = +14% Volumes shipped considerably above average, due to fairly lively demand. +5%
a i Late growth of volumes, with the season getting into full swing only in the first ten
fr(frr:%r(])rlsr}ga y | -11% days of December. Supply below average throughout the month because of the -26 %
production shortfall.
Clementine | 2359 Limited shipments to the EU, because of strong Spanish competition and a Russian 2329
from Morocco - ° market finally on an improving trend after a very tough beginning to the season. °
gfmgg\a”ilrlf | -2% Shipments at an average level, as with the previous two seasons. +13%
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December 2013

The holiday period did not do operators
any favours. The Hass supply level
proved very high. Chilean imports re-
mained very high, and counterbalanced
the Israeli shortage, in a context of sta-
ble Spanish imports. Meanwhile, de-
mand proved disappointing, even un-
der the promotion programmes in the
supermarket sector. The market was
particularly tough for small fruits (sizes
22, 24, 26 and then 20 at the end of the
month), still overabundant in the Chil-
ean supply. Prices, low for this market
segment, were in line with the average
for previous years for sizes 14, 16 and
18. The green varieties market held up
well, thanks to a very short supply level
from both Spain and Israel. The average
monthly price exhibited a roughly aver-
age level for these fruits.

Direct from the markets

m US market open to the Spanish
Hass. This is a sweet victory for the
Spanish avocado industry, after years
of procedures and studies demon-
strating that the Spanish Hass was not
hosting fruit flies. The decision, an-
nounced by the USDA in late Decem-
ber, takes effect at the beginning of
January. Although the volumes aimed
at this distant market should remain
restricted (the USDA allows for fewer
than 300 tonnes per year in its eco-
nomic impact study), this makes a
fine trophy for the Spanish avocado,
which is a tribute to the professional-
ism of the producers and shippers of
the Malaga region, from where most
of the volumes aimed at the interna-
tional market originate.

Source: USDA

Avocado - France - Import price B Mexican avocado: stable pro- T
duction for 2013-14, but cultiva- .
. . . Production and planted areas
2,8 tion area still in rapid growth.
24 \ With an expected harvest of approxi-
20 NN N mately 1.3 million tonnes, the Mexican 180
o 16 v N avocado should just about equal last
3 12 season’s mark, and remain by far the 160
2 08 world leader. This status quo, a conse-
0,4 quence of difficult weather conditions 140
0,0 N — in Michoacdn State, does not reflect
ONDIJFMAMIJ JAS the growth of the Mexican cultivation & 120
area, which continued to expand at a € o
m— 13/14 12/13 11/12 ‘ frenetic rate last season: just over *2 100
17 000 ha were planted, taking the £ E
country’s surface areas of “green gold” | § 0.8 80 o
Average Comparison to 168 000 ha. Michoacdn, the flagship 8
s Varieties m::;:l;ly with the last state for this crop, where three- 0.6 60
2 years quarters of the surface areas are —— .
é euro/box g packed in, saw its cultivation area 04 40
[ Creen 5.00-6.00 -1% grow by just under 10 000 ha. There bvtees
Hass 7.00-9.00 0% was also a major increase in Jalisco, 0.2 20
the neighbouring state which could
- soon obtain approval to export to the 00 —r—————————— 7 0
v Comparison United States. The cultivation area 8888382z 23
? Varieties | previous | average for amounts to 13 400 ha, up 2 400 ha $E885383=2==C
U N STth last 2 years from last season.
M Source: USDA Source: USDA
3 Green = -42%
Sl Hass V| +37%
Comparison Cumulative
total /
Sources previous average for Observations cumulative
g month last 2 years average for
L last 2 years
l\lfl Chile .| +92% Hass incoming shipment tempo still as high and still as irregular. +42 %
|3 Mexico | +44 % Incoming shipment tempo still well above average, yet moderate. +43%
2 Israel 2 S22% Volgmes weI.I below.average for the past two years, both for Hass and green 6%
varieties (Ettinger, Pinkerton).
Spain | -27% Hass imports average, but volumes of green varieties (Fuerte) very short. -20%
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Pineapple

December 2013

December was marked by a fall in the
overall supply of Sweet from Costa Rica.
Nonetheless, rates did not take off since
demand remained rather flat through-
out the month. So the slight but regular
increase in prices was more due to
weakness in the supply than to real
liveliness in demand. The decrease in
the supply forced certain operators to
procure at a higher price on the whole-
sale markets to satisfy their trade com-
mitments. The strong demand from
Eastern Europe contributed to sales
fluidity on the North European markets
(especially Germany and the Nether-
lands). However, against all expectation,
it was instead gloom which prevailed
on the Southern markets (Spain and
Italy), which exhibited little demand.
Cayenne sales remained fairly limited,
and although the supply saw a slight
rise in the middle of the month, the
prices charged remained fairly stable
despite some quality concerns.

As is often the case in December on the
air-freight market, the supply was par-
ticularly strong in the first half-month,
though demand was not in place for
the fruit. The availability of large
batches in the hands of operators un-
used to handling these volumes had
the consequence of slowing down sales
and bringing down rates. The reduction
of stocks at the beginning of the second
half-month made for livelier demand,
and stronger rates. The Sugarloaf sup-
ply, which remained fairly limited
throughout the month, had no trouble
in finding its place, with high rates be-
tween 1.80 and 2.00 euros/kg and some
peaks above that level.

The Victoria supply was unbalanced by
the abundance of small sizes. Sales
were not very dynamic. The rate range
varied greatly depending on the stocks.

PINEAPPLE — IMPORT PRICE

Weeks .
E 49052 Min Max
u
R Air-freight (euro/kg)
o
p | Smooth Cayenne 1.70 2.00
E | Victoria 2.50 3.60
Sea-freight (euro/box)
Smooth Cayenne 5.00 8.00
Sweet 6.00 9.00

Direct from the markets

Fruits and vegetables - France
Consumed quantities by SPG
(grams per day)

132.0 124.1

100.2

B Workers
B Management

Vegetables

88.4

Fruits

Sources: CEP, Crédoc

Fruits and vegetables - France
Quantities per UC and peryear
(grams)
69589 69340
62305
51566
15% 40% 30% 15%
poorer  next next richer
Source: CEP

B Fruits and vegetables at the
heart of social inequality in
France. While fruits and vegetables
are highly prized in the agri-
business sector, and form a basic
part of the diet of the better-off in
France, the more deprived sections
reject them on grounds of their
price. Indeed the poorest house-
holds buy less of them than the rich-
est, which dedicate a major part of
their food budget to them, and
more particularly to fruits. The man-
agement category consumes much

e W
bl

more fruits and vegetables than the
workers, with a gap of 50 % for fruits
and 24 % for vegetables. This ap-
proach, based on the job classifica-
tion terminology used by INSEE
[French Institute for National Statis-
tics] may be supplemented by an
approach based on revenue differ-
ences. The work by INRA [French
national Institute for Agricultural
Research] based on the 2007 World-
panel data, relating to the purchases
of 2 765 households, also confirmed

(continued on page 16)

Socio-professional groups according to INSEE

Farmers

©Régis Domergue
r
=

Self-employed, business people and heads of firms

O

Management and higher intellectual professions

X

Intermediate professions

Employees

B

Sl A EIC I

Workers

UC — Weighting system allocating a coefficient to
each household member, to compare the living
standards of households of different sizes or
compositions

for the first adult in the household

for other people aged 14 or more

for children aged under 14

PINEAPPLE — IMPORT PRICE IN FRANCE — MAIN SOURCES

Weeks 2013 49 50 51 52
Air-freight (euro/kg)
Smooth Cayenne Benin 1.80-1.90 1.85-1.95 1.85-1.95 1.85-1.95
Cameroon 1.70-1.90 1.70-1.90 1.70-1.90 1.70-1.90
Ghana 1.80-2.00 1.85-2.00 1.90-2.00 1.90-2.00
Victoria Réunion 2.50-3.50 3.00-3.50 3.00-3.60 3.00-3.60
Mauritius 3.00-3.30 = 2.90-3.30 3.00-3.30 3.00-3.30
Sea-freight (euro/box)
Smooth Cayenne Cobte d’lvoire 6.00-7.00 5.00-8.00 5.00-8.00 6.00-8.00
Sweet Cote d'lvoire  7.00-8.50 = 8.00-9.00 8.00-9.00 8.00-9.00
Ghana 7.00-8.50 8.00-9.00 8.00-9.00 8.00-9.00
Costa Rica 6.00-8.00 7.00-8.50 7.50-9.00 7.00-9.00
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December 2013

The European mango market
distinctly deteriorated in December
under the combined effect of rising
supply and moderate demand. In a
tough economic context, the rate for
Brazilian Tommy Atkins held up
throughout the month, given the lim-
ited proportion of this variety in ship-
ments from the source (20 to 25 %). In
addition, the median size of this variety
and its generally more intense colora-
tion represented an alternative for the
supermarket sector purchasers. How-
ever, the rate of Kents and Keitts from
Brazil fell from November. The influx
and build-up of volumes on the market,
in the face of a still hesitant demand,
led to the formation of substantial
stocks, reinforced by the early growth of
shipments from Peru. The variable qual-
ity of Brazilian fruits intensified the lack
of sales fluidity. Furthermore, the pre-
dominance of small sizes in the first
Peruvian shipments proved unsuited to
demand. The dip in incoming ship-
ments from Brazil at the end of the
month was compensated for by the
Peruvian supply, which caused an over-
all excess supply to the market, favour-
ing an erosion of sale prices.

The air-freight mango market proved
particularly difficult in the first half-
month, with shipments from Brazil and
Peru growing, while demand remained
stable. The receipt of well-matured
batches from Brazil contributed to
swelling the market and led to sales
from 2.50-3.00 euros/kg. In the second
half of the month, the market condi-
tions improved given the fall in incom-
ing shipments and the livelier demand.
In this relieving phase, rates strength-
ened slightly.

MANGO — ARRIVALS (estimates)
Tonnes

: vg:l;s 49 50 51 52
U Air-freight

3 Brazil 80 100 30 30

: Peru 60 8 50 60
Sea freight

Brazil 3320 3960 4490 2660

Peru 750 1360 1850 1670

that there is a significant revenue
effect in vegetables consumption:
the richest 15 % buy more than 12
kg/UC*/year of vegetables more
than the poorest, with the average
being 64 kg of vegetables per UC
and per year. Social differences in
terms of diet appear early and are
visible from childhood and adoles-
cence, since they largely result from
the family socialisation process. A
report by ANSES in December 2012,
based on the data from the INCA 2
national study (2006-2007), showed
that young people belonging to
families from low SPGs consume less
fruits and vegetables. The gap in
daily fruits and vegetables con-
sumption between extreme socio-
economic groups can be as much as
75 g (i.e. approximately one por-
tion). Again, the correlation be-
tween revenue level and fruits and
vegetables consumption is fairly
clear. The higher fruits and vegeta-
bles consumption encountered
moving up the social or revenue
scale, whether in terms of quantity
or frequency, has repercussions for
adherence to the nutrition recom-
mendations (consume at least 5
portions of fruits and vegetables per
day).

Direct from the markets

The social differences can be read
not only in the types of products
consumed. In fact, they also relate to
the degree of processing of the
products purchased. Whereas proc-
essed products (frozen, tinned, ready
meals, bagged salads, etc.) were
originally the preserve of the higher
categories, an INRA study based on
the 2007 purchase data from the
consumption panel Worldpanel
shows that this has no longer been
the case for some years. This can be
explained by the relative fall in price
of industrial products, which have
made them accessible to all sections
of the population. Currently the pro-
portion of processed products in the
vegetables basket is higher in the
most modest households. The pro-
portion of fresh products may be
considered as a marker of social posi-
tion.

Hence the study also reveals points
about vegetarianism, obesity, or-
ganic products and other food prod-
ucts. In conjunction with these find-
ings, according to a British study
conducted in more than ten coun-
tries, which appeared in the British
Medical Journal, researchers found
that a healthy diet entailed an overall
additional cost of 1.48 USD per day
and 1.54 USD per 2 000 kcal portion
(i.e. approximately 1.10 euro per
day), which explains why families
with a lower food budget are con-
suming less and less fruits and vege-
tables, especially fresh.

For more information:

Working document - CEP 9 “Social disparities
and diet”, Céline Laisney.

“A healthy diet incurs an additional cost of
1.1 euro per day,” article on the CEP “Outlook
and Evaluation” site dated 16 December
2013, Noémie Schaller

MANGO — IMPORT PRICE ON THE FRENCH MARKET — Euro

Weeks 2013 49 50 51 52 I;\e":'zagfs I;\e":'zagfz
Air-freight (kg)

Brazil Kent 3.50-4.20 3.00-4.00 3.00-4.00 3.00-4.00 3.10-4.05 3.50-3.95
Peru Kent 4.00-4.50 3.50-4.00 3.50-4.50 3.50-4.50 3.60-4.35 4.00-4.50
Sea-freight (box)

Brazil T. Atkins 4.00-4.50 4.00-4.50 4.00-4.50 4.00-4.50 4.00-4.50 5.35-6.00
Brazil Keitt 4.00-5.00 4.00-4.75 3.50-4.75 3.50-4.75 3.75-4.80 5.60-6.50
Brazil Kent 4.00-5.00 4.00-5.00 3.50-5.00 3.50-5.00 3.75-5.00 5.60-6.60
Peru Kent - - 3.50-4.75 3.50-5.00 3.50-4.85 6.50-7.15
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Good for growth. Growth for good.

As a grower based organisation established in 1890, we are enormously proud of our 123 year heritage. Our
pioneering spirit remains strong, continuously adapting to ensure the delivery of quality fresh produce into an
ever-expanding global market. The longevity of our business is founded on trusted sustainable partnerships with
all of our stakeholders: employees, communities, customers and grower partners.

Visit us at Fruit Logistica 2014, Hall 7.2 Stand B-06, to find out how Halls can enable your growth for good.

For more information about HL Hall International:

FRUIT
LOGISTICA

United Kingdom T +44 1892 723488 E sales@hlhall.co.uk
South Africa T +27 137535779 E info@halls.co.za
Paris T +33 182390030 E ventes@hlhall.co.uk
Marseille T +33491 67 32 68 E ventes@hlhall.co.uk

5|6|7 FEBRUARY 2014, BERLIN

Kakuzi, Kenya’s largest avocado grower and
exporter, will be co-exhibiting with Halls at
www.halls.co.za

Since 1890 « South Africa ¢ London e Paris « Marseille

Fruit Logistica.
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December 2013

The first week of December represented
the hinge between the air-freight sea-
son and sea-freight season. This period
always proves complicated since it re-
lies on the volumes received by air be-
ing marketable before the arrival of the
first sea-freight litchis. The rate for
treated air-freight litchis strengthened
slightly in week 49 because of a consid-
erable fall in supply levels. However, the
last batches from Mauritius, still avail-
able at the beginning of week 50, were
sold on a falling market to prevent con-
frontation with the first sea-freight
batches, the delivery costs of which
were distinctly lower. The Reunion air-
freight season proceeded with volumes
expanding in the run-up to the Christ-
mas holidays. Sales of these products
accelerated during the holiday period,
enabling rates to pick up significantly.
The lowest prices in the ranges set out
below correspond to untrussed fruits.
The highest prices were charged for
trussed fruits.

The cargo of the first ship out of Mada-
gascar, received in Zeebrugge on 10
December, went to market under good
conditions. The strong pull of demand,
especially from the European supermar-
ket sector, enabled rapid distribution of
most of the quantities available. The
good overall quality of Madagascan
fruits buoyed this burst of interest, sup-
ported by numerous in-store promo-
tions. The second conventional ship
from Madagascar scheduled for this
season arrived on 16 December, thus
supplementing the supply for the pe-
riod between Christmas and New Year's
Day, until the arrival of the litchis
shipped in sea containers in the first ten
days of January. The rates for Madagas-
can litchis shifted as they went onto the
market, in order to keep the distributors
interested and encourage promotions
attractive for consumers. Sale prices

LITCHI — ARRIVALS (estimates)

Tonnes
Weeks
2013 49 50 51 52
E Air-freight
g Madagascar 15 15 15 15
fel Mauritius 20 10 5 1
I Réunion 100 100 80 70
ol South Africa 50 40 15 10
Sea-freight
Madagascar - 7400 7480 -
South Africa 40 80 160 -
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were slightly above those charged the
previous year, especially to take into
account the re-evaluation of the prod-
uct delivery costs.

Meanwhile, South Africa supplied lim-
ited quantities. These better sized litchis
achieved slightly higher prices, in spite
of their often less attractive coloration.
They were mainly aimed at wholesale
markets to supply traditional trade.

B Easing of entry conditions for
the Peruvian Hass to Chile. After
some long negotiations, the Chil-
ean Minister for Agriculture has
finally authorised the entry of the
Peruvian Hass produced in certain
zones of the country, without any
phytosanitary restrictions. The fruits
must come from the provinces of
Arequipa, Ica, La Libertad, Mo-
quegua and Tacna, and have a
minimum oil content of 21.5 %. This
decision was made against the ad-
vice of the Comité de Palta, the
representative body of the Chilean
avocado industry, which fears the
introduction of the Sunblotch virus
present in the neighbouring coun-
try, but has enabled the immediate
reopening of Peru’s borders to the
Chilean apple... This is big news,
including for European operators,
since this is a major new outlet
opening up for Peru. Chile, which
consumes approximately 6 kg/
capita/year of avocado, could im-
port nearly 20 000 t from Peru from
this year, according to certain pro-
fessional sources, to supply a
counter-season market practically
non-existent at present.

Source: rpp.com.pe

Direct from the markets

m Cote d’lvoire mango: still at the
top. You may recall the observations
that accompanied the 2013 Ivorian
mango season in Europe. Besides the
late start of exports, the volumes
available always seemed insufficient,
in view of lively demand bolstered by
prices well above 5.50 euros/box until
mid-June. Mangoes, it was said, were
scarce, and the production was not as
big as initially declared. The perspec-
tive afforded since the end of the
season and by the release of the Euro-
pean statistics call such thinking into
question. Ultimately,
the tonnages ex-
ported by Céte
d'lvoire were iden-
tical to 2012, a
record year for the
source. This statisti-
cal hiatus serves to
show the difficulty of
inputting reliable infor-
mation in real time. It also teaches us
that Cote d'lvoire remains more than
ever an essential mango supplier for
the European market. The compari-
son of monthly imports nonetheless
clearly reveals a marketing shift in
2013, to later than in 2012, with the
seasonal peak in May, smaller ton-
nages in April and a longer extension
into June.

Source: Pierre Gerbaud

Tonnes 2012 2013
April 1189 701
May 11440 10 258
June 2570 4252
July 22 10

Total 15 221 15 491

Source: Eurostat

LITCHI — IMPORT PRICE ON THE FRENCH MARKET — Euro/kg

Average  Average
V‘ZI:I;S 49 50 51 52 December December
2013 2012
Air-freight
Madagascar s = 4.50-5.20 4.50-520  4.75-5.25
Mauritius v 5.00-6.00 5.00-6.00  5.30-6.15
Mauritius s 4.00-5.00 3.50-4.50 3.75-475  4.00-5.00
Réunion v 450-650 4.50-7.00 5.00-9.00 6.50-10.00 5.10-8.10  5.10-8.50
South Africa 4.50-5.00 3.50-4.00 4.00-450  4.50-5.60
Sea-freight
Madagascar 2.60-2.80 2.40-2.55 2.30-240 240-260 2.10-2.35
South Africa 3.00-3.65 2.50-3.50 2.50-3.00 2.65-340  3.00-3.50

v: fresh on the vine or not sulphur treated / s: sulphur treated
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Q42013

During Q4 2013, the root vegetables and
tubers market remained fairly level, with-
out any periods of steep price variation,
even at the end of the year when tradi-
tionally demand sees a temporary surge.
Only eddoes, the supply of which proved
more restricted, saw their price rise. The
other notable modifications over the pe-
riod in question were due to changes in
supply sources, as with West Indian pep-
pers and sweet potatoes.

Sweet potato (SP)

The supply of red-skinned white-fleshed
SPs altered during this period, with the
export seasons ending in South Africa and
Honduras in late October, with a stable
price basis. The supply of this product was
taken over by sources in the Mediterra-
nean (Egypt and Portugal). Egyptian SPs
were sold at regular and stable rates,
around 0.80 euro/kg with some minor
pricing variations, especially at the end of
the year when certain sales were made at
up to 1.00 euro/kg. The improvement in
quality and packing, previously observed,
continued over the period in question,
with commercial brands standing out

more than in the past. Produce from Por-
tugal, delivered in smaller quantities, was
valued at 1.20 to 1.30 euro/kg until late
October. Its rates then took a downturn to
between 1.00 and 1.20 euro/kg.

Red-skinned orange-fleshed SPs were
primarily supplied by Israel, backed up by
shipments from the United States from
late November. Average prices held up,
with the exception of a temporary fall in
late November-early December. We
should note the re-evaluation of orange-
fleshed SPs in Q4 2013, back to a higher
price level than white-fleshed SPs, after
the pricing reversal which had marked the
beginning of 2013.

The much rarer white-skinned white-
fleshed SPs made up only a few shipments
from the United States, with stable prices
of 1.50 euro/kg.

Yam

The supply was practically exclusively
provided by Ghana over the period in
question, with white yams in the large
majority. Puna variety imports proved

Direct from the markets

limited in October. Mid-November saw

the beginning of the French production
season, with products sold at 2.50 to 2.60
euros/kg. Stronger in late November, the
average rate for French yams dipped in
December, with a reduction of 0.20 to 0.30
euro/kg, partially recouped in the second
half of December.

Cassava

Costa Rica remained the sole cassava sup-
plier during Q4 2013. Sale prices remained
stable, varying by just 0.05 to 0.10 euro/kg
depending on the incoming shipments
and commercial brands.

Eddoe

The scarcity of the Costa Rican eddoe sup-
ply helped keep rates above 2.00 euros/kg
for the whole period. Unlike in previous
seasons when its shipment shortfall was
compensated for by other sources such as
China and Brazil, Costa Rica remained the
only market supplier, which caused a price
increase to as much as 2.50 to 2.60 euros/
kg at times. However, certain small-size
batches, less in demand, were negotiated
on a basis of 1.40 to 1.50 euro/kg.

Sweet potato - France - Weekly average wholesale price Yam- France - Weekly average wholesale price
(Rungis) (Rungis)
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Cassava - France - Weekly average wholesale price Eddoe - France - Weekly average wholesale price
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Sweet potato: RB: red skin, white flesh / RO: red skin, orange flesh / BB: white skin, white flesh / VI: purple / Source: Pierre Gerbaud
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Q42013

Plantain banana

The market was primarily supplied by
Colombia, with prices fluctuating from
0.85 to 1.00 euro/kg, in a context of regu-
lar supply but moderate demand. The
spring crisis was only slowly eliminated,
with prices struggling to recover a higher
level. It was hard to break the purchaser’s
habit of having access to a cheap prod-
uct. The rate for Ecuadorian fruits main-
tained lower but stable levels.

Chayote and christophine

The price for chayotes and christophines
from Costa Rica, the main supplier to the
European market, remained stable and
regular. French production proceeded
with its season, gaining in value until
mid-November, with rates tending to
align with those of Costa Rica thereafter.

Dasheen

With a fairly stable rate of 2.20 to 2.30
euros/kg, dasheens from Saint Vincent
sold regularly. Rates remained strong

Direct from the markets

overall given the scarcity of the supply.
Martinique also supplied dasheens by air,
sold at a higher price (3.80 to 3.90 euros/
kg) given the higher delivery costs.

Chilli Pepper

Until early November, most of the chilli
pepper supply was based on a European
supply, with French produce supple-
mented by Portuguese produce, and to a
lesser extent Dutch produce. Rates for
French chilli peppers were fairly fluctuat-
ing, depending on the shipment quality
and size. Portuguese produce was sold
on a downward market from late Octo-
ber, because of a more substan-
tial overall supply. The Domini-
can Republic restarted its ship-
ments from late November, when the
European sources dried up. The livelier
demand at the end of the year benefited
this source, with prices rising until the
second half of December. Some batches
from Martinique and Guadeloupe
rounded off the supply, with prices dis-
tinctly higher for Guadeloupe, which was
delivering products of regular quality.

©Guy Bréhinier
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Sea freight

December 2013

The December Time Charter Equivalent
average capped a good year for owners
and operators of specialized reefer ton-
nage and the strongest 12 months in a
generation for the smaller segment.
Unless there are significant changes to
the structure of demand for capacity,
the supply of competitive reefer equip-
ment or a large rise in the cost of bun-
ker fuel, there is every reason to believe
that the performance of the sector in
2014 will be even stronger.

Historically December can be a difficult
month for both the large and small seg-
ment: demand for bananas diminishes
as consumers focus on other exotic
fruits such as pineapples, mangoes and
litchis for the festive period while the
first Southern Hemisphere grapes and
stone fruits become available. However
two factors mitigated the impact: a re-
duction in the size of the reefer fleet
coupled with the switch to more of a
liner mentality, which has enabled the
reefer to compete more effectively with
the container lines, meant that there
was little spare capacity. What there
was, was absorbed quickly and rates
remained stable.

Any fears of a shortfall in early Chilean
grapes caused by the vicious Septem-
ber frosts were quickly doused, as the
volumes from the north of the country
that supply the early fruit were less af-
fected than the Metropolitan region,
where crop damage was extensive. The
Chile to US grape trade is heavily de-
pendent on specialized reefers - de-
mand for the mode underpins the Feb-
ruary to April charter market seasonal
peak.

There was good news for operators
elsewhere: Seatrade’s Everest Bay fixed
Cape Town to the UK and N Cont for a

MONTHLY SPOT AVERAGE
USD cents/cubic Large Small
foot x 30 days reefers | reefers
December 2013 56 86
December 2012 59 59
December 2011 19 61

fifth table grape cargo after the comple-
tion of the NYKCool 4-vessel contract
with a group of major shippers who
were all concerned not to repeat the
scenario of the year before, when
weather badly hampered loading op-
erations in the city’s container port. As a
consequence approximately 25 000
pallets of fruit reverted to the special-
ized reefer from third-party liner ser-
vices this season. Despite generally hos-
tile weather conditions in the South
African port the reefers succeeded load-
ing, while the lines struggled to cope
with the wind prevalent at the time of
year. Toward the end of 2013 the spe-
cialized reefer had a 38% share of a re-
duced export volume of grapes from
South Africa, up from a minimal share in
2012 when only one vessel loaded.

In the small segment demand from fish
charterers, the bread-and-butter of the
200-280 cbft units, would usually take a
2-week break over Christmas as trawlers
return to port for the holidays. While
there was indeed a dip in demand for
fish, this was mostly offset by scheduled
potato and Moroccan citrus positions.
Any minor downward correction in
rates was only temporary as fish char-
terers moved to take advantage of the
re-opening of the Nigerian market in
January.

Web: www.reefertrends.com
Tel +44 (0) 1494 B75550
Email:  info@reefertrends.com

Direct from the markets

m Del Monte opens its first rip-
ening centre in France. Since
January 2012, Del Monte France
has distributed its fruits directly in
France. Since 2 January 2014, Del
Monte France has also been able to
distribute its bananas at the yellow
stage, thanks to its brand new rip-
ening centre. The facility, located in
the Eurodelta zone and covering
3000 m? has a total ripening ca-
pacity of 27 000 tonnes of bananas
per year, and a storage capacity of
500 pallets of other tropical fruits
and Southern Hemisphere fruits.
This unit will also be operated for
the production and distribution of
prepared fresh fruits.

Source: Del Monte

FRufROP

R
online

FruiTrop in full
on its new website

fruitrop.com

reefertrends

The independent news and information service for the reefer and reefer logistics businesses
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23,200 square meters of transit and storage area
Total capacity: 15,000 pallets including 5,500 in
10 cold stores (from 0 to 14°C and one at — 25°C)

8 access doors to the quay
27 gates for unloading containers
33 gates for loading lorries

Quay: 37 m wide, 450 m long and water depth 12 m
Two gantry cranes
A container park with 140 power sockets

Lorries: internal parking facilities for waiting vehicles
and A9 motorway at 9 km

Trains: 40 km of tracks and a transfer gantry crane
Barges: canal use as far as Dijon

Zone portuaire - Quai E-- €S 90132 - 34202 SETE CEDEX

Tel: +33 (0)467468989 — Fax: +33 (0)467498240 - E-mail: info@reefersete.fr

RTS

REEFER TERMIMAL SETE




THE LATEST ON...

Review of the winter grapefruit season

A particularly tough start to the season

You can nevérbe sure oi"qf i
the worst, except on the
grapefruit market. That
is what many of the
professionals trading in
this product in Europe
must be thinking after
the first part of this
2013-14 season, so
dlsastrous has it been
Vo‘lumei sold are
registering a major and
generallsed declme,
with moreover‘prlces P
~having been at just

__about their worst for all
sources. How has this
situation come about?
FruiTrc;p'offers you this

review, and sets out
some of the prospects
for the second part of |
the season. -
o
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Growers at heart

MEHADRIN INTERNATIONAL
696, chemin du Barret, ZA du Barret — 13160 Chateaurenard, France
e Tel, +33(0)4 32 60 62 90 = Fax. +33(014 90 24 82 54

. theiMarket News Service




FRuIROP THE LATEST ON...

Record South African
exports to Europe

Grapefruit — European Union

Balance at the end of November for winter sources It is the scale of the volumes delivered during
2013-14 EU arrivals 2013-14 average price the summer season that explgins the very tou.gh

R euro/box e start to the wmter season:a time bomb of vyhlch

ayear ayear the South African |ndu.stry was both the inno-

2012-13 average 17-kg eq. | 2012-13 e — cent creator and the first victim. Exports from

Florida - = . 60 20, the Ieadlpg player on the world counter-season
grapefruit market, which have fluctuated be-

] “18% “19% 107 “19% | -17% tween 12 and 14 million 15-kg boxes for all des-
Turkey -8% -16% 9.9 “21% | -19% tinations since 2007, neared the 18-million
Spain -27% -18% - = = boxes mark in 2013: a historic record never pre-
Professional sources, FDOC, CIRAD viously achieved, even during the 2005 season.

Despite a real diversification in outlets, espe-
cially to Russia and China, the scale of the vol-
umes shipped to Europe has heavily impaired
0.90 economic returns, both upstream and down-
stream. In addition, the European season has

Mediterranean grapefruit - France

0.80 been extended since significant stocks were still
070 available at the beginning of October. As a
i) knock-on effect, Mexican fruits, which normally
S 060 provide the supply during the transition period
2 between the summer season and winter season,
0.50 B 2013-14 could only find a place on the market late and
0.40 2006-2008 average with difficulty, at a time when grapefruits from
® 2011-2013 average winter sources normally take over. The extraor-
et ‘ ‘ ‘ dinary rains that hit Mexico in September, which
o N D J F M A M weakened the durability of a large proportion of
Source: CIRAD the supply, in no way helped matters...

L

©Eric Imbert \ ¥

Grapefruit — European Union — Counter-season imports
Tonnes 2004 2005 2006 2007 2008 2009 2010 2011 2012 2013*
S. Hemisphere total 82220 | 136238 | 99988 | 127653 | 121692 | 112099 | 99985| 119496 | 85640 109903
South Africa 55833 97 170 72924 90 825 86 852 88616 78 897 94 006 74367 | 104081
Swaziland 5369 7197 7210 10 085 9260 6707 9906 14 986 8455 2328
Argentina 19583 26 869 17 627 23186 24171 14 828 9129 8276 1458 1080
Zimbabwe 1436 5001 2227 3556 1409 1947 2053 2228 1360 2414

*figures up to end of October / Source: Eurostat
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LLONG TERM GRAPE FRUIT

SPECIALIST
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7 Florida
7 South Africa
Y Mexico

Grapefruit 15, 16, 17kg v l sra.el
Girsac 1, 2 and 3 kg
Open tray one or two layers y /4
Netting 3 or 5 fruits
4
Georges HELFER SA Georges HELFER SA Georges HELFER SA
Rungis Cavaillon Suisse
1 rue des tropiques - ent. 133 Zl du Pont - 717 avenue des vergers Chemin de Fontenailles
nt published )R FEBUNGES S d@kad TaNGRis resevea 13750 PLAN D'ORGON - France CH - 1196 GLAND - Suisse
Tel. +33145123650 Tel. +33490731919 Tel. + 4122 999 99 99

Fax+33 148537885 Fax+3349073 4466 Fax + 4122999 99 98



million field crates (85 Ib)

%

© Eric Imbert

Grapefruit - Florida - Production

THE LATEST ON...
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Mediterranean sources
feeling the full force

The period from late September to mid-
November, after which the grapefruit takes a
back seat on the shelves, is often favourable for
Mediterranean producers. It generally repre-
sents an opportunity to “build up a reserve for
harder times”, selling off 35 to 40 % of the sea-
son’s volumes for a source such as Israel, often
at fairly lucrative prices in September and Octo-
ber. Yet faced with the competitive context as
intense as it is unusual described above, and
the underlying problem of low consumption,
the “reserve” has proven really meagre this sea-
son. Israel’s volumes sold over this period were
20 % below average and last season. It has also
been really rotten in terms of the price levels
stopping well short of compensating for the fall
in volumes: the average rate calculated by our
Market News Service for Mediterranean sources
is 15 to 20 % down from the average, with
prices plummeting to below cost level since the
beginning of the season.

A distinct decline
for Florida too,
though only in volumes

The fall in volumes sold by Florida during this
same period from October to November was
just as great. Nonetheless, this decline can be
explained not solely by the market difficulties.
The volumes available at the production stage
at the beginning of the season were limited. On
the one hand, the internal maturity and size
range lagged well behind. These problems are
due not only to the weather conditions, but
also to the effects on the trees of stress caused
by greening, as several scientific works have
shown. On the other hand, there were high
sorting rejects particularly because of appear-
ance flaws due to melanosis being more abun-
dant than in previous years. Hence despite the
asset represented in this context by the bot-
tom-end “third brand”, introduced in the last
few years by most operators, volumes sold had
registered a fall of approximately 30 % at the
end of November, if we can rely on the incom-
ing shipment data. Nonetheless, there has been
no shortage of customers, although lines have
opened up more gradually in the supermarket
sector than in previous years, for lack of vol-
umes. Hence the average price established in
late November exhibited a very similar level to
last season.

January 2014 No.218



The
International

Grown under the warm
tropical Florida sunshine, PRIDE® Ruby Red, Star Ruby, Flame
and White grapefruit are a taste sensation wherever they are sold.
DNE brands are recognized by customers everywhere as the
name for consistent quality in flavor and appearance.

PRIDE" - OCEAN SPRAY" - FLORIDA FAMOUS®
For information contact: |.]. Gilet

International LLC. €2

DNE INTERNATIONAL LLC.
1900 Old Dixie Highway, Fort Pierce, Florida 34946-1423, USA
TEL: (772) 465-7555 = EMAIL: JJ@dneworld.com

| rights reserved
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Grapefruit - United States - Customs value by market

0.90
0.85
0.80
0.75
0.70
0.65
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0.55
0.50
045
0.40

000 USD/t

Delta Japan/EU:
+3to+5%

Delta Japan/EU:
+10to+20%

06/07 08/09 10/11 12/13

— Japan Canada

Source: US Customs

Grapefruit - Mediterranean

Export forecasts for major sources
Comparison of
2013-14 with
000 average
tonnes 2013-14 | 2012-13 | forlast average
4years |2012-13 | forlast
4 years
Turkey 175 135 153 +30% | +14%
Israel 72 79 81 -9% -11%
Spain 50 52 50 -3% +1%
Cyprus 30 26 25 +17% | +19%
Total 327 291 309 +12% +6%

Source: CLAM

Content published by the Market News Service of CIRAD - All rights reserved
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Florida set
for a calmer
second part
of the season

What about the second part of the season? Al-
though such forecasts are very hard to put to-
gether, a few trends are emerging. The future
outlook for Florida seems rather positive. Opera-
tors are starting the year with greater peace of
mind than in 2013, with their stocks very small
thanks to a decline in sales in December less
marked than in previous years, and to imports
remaining in shortfall until late December. Fur-
thermore, upstream availabilities have returned
to a nominal level, ensuring a good supply over
the coming months. The historic cold spell,
which is still affecting the northern United
States at the time of going to press, has not so
far had any impact. Finally, the sugar/acid ratio
is back to a higher level than last season. How-
ever, despite the export delay, the season
should not be extended further. The production
forecast, which in its first draft was already rely-
ing on the lowest harvest level ever seen, has
been revised downward again. Furthermore, the
size range is still distinctly ailing and sorting
rejects are just as high. Hence the latest signifi-
cant shipments onto the Community market
should arrive between late March and mid-April,
depending on the operators, i.e. on a schedule
similar to or slightly earlier than last season.

Could the situation of the Japanese market alter
this scenario? It is fairly unlikely. Although this
market remains the leading outlet for Floridian
exporters, its level of return has fallen greatly
and is no longer so different from Europe (see
graph). Stricken by the economic crisis, Japa-
nese importers are less focused on very high-
end products than previously, both in terms of
size and level of qualitative selection. The de-
cline in shipments to this destination, which has
been more pronounced than to Europe in re-
cent years, is a tangible sign of the decreasing
fondness of Floridian exporters for this market.

The burden

of the delay for
Mediterranean
sources

The second part of the season for Mediterra-
nean sources seems more swollen than in 2013.
All the exporter countries are experiencing a
significant delay in marketing, while the har-
vests are at a more or less equivalent level to
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welcome you to our stand at the

"FRUIT LOGISTICA" exhibition

@ Hall 5.2 stand D10
FRUIT
LOGISTICA

Messe Berlin from February 5 to 7, 2014

2 Hasadna st. , Or =Yehuda , 60220, ISRAEL

EL: +972-3-6539025 | FAX: +972-3-6539016/26

MAIL: galilee@galil-export.com

Miles MEOTT

MIN DE RUNGIS

: o5 N

Your parines Loy ‘mbc::e.év"uﬂ“

Or*'.g‘.n : oFlorde EHE eMexico o Soulln R&rica

5 rue de la Corderie , Centra 310 , 94586 Rungis Cedex France — Tel.:33[0)161801010 — Fax.:33(0)141801015
Contact: Guy Lesvenan - g.lesvenan@milesimport.com
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THE LATEST ON...

Corsican grapefruit: a little waif...
which has found its way!

Though among the smallest Mediterranean suppliers,
Corsica has nonetheless managed to find its place on the
French grapefruit market, thanks to a distinctive ap-
proach combining the quest for the best taste qualities
within the Isle of Beauty and eco-friendliness. The season
only starts in late March, when the fruits start to reach
their full organoleptic potential. Furthermore, they are
not treated after harvesting. Their distinctive organolep-
tic characteristics are shortly expected to be recognised
by a PGI (protected geographic indication), probably for
the 2015 season.

The volumes expected in 2014 are set to be slightly
smaller than last season (exportable potential of approxi-
mately 3 000 t). The size range should be mainly medium
to large (with sizes 36, 40 and 45 predominating). The
first fruits should be available in late March.

Grapefruit - Corsica - Shipments

3641 3785
3239 3051 3252 309 5948
v
(]
=
=
8
2007 2008 2009 2010 2011 2012 2013
Source: CEBL
Grapefruit - Corsica - Average market calendar
2010-2013 seasons
37% 40%
February March April May June July

Source: CEBL
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last season. This is the case in Spain and Israel,
where December’s weather problems have not
affected the fruits, since they are inside the tree
and therefore shielded by the surface leaves. As
for Turkey, the harvest is particularly large. The
return to a better sales dynamic which seems to
start to be taking shape should enable a return
to a more favourable context for medium to
large fruits. However, the situation really could
remain difficult for small fruits (sizes 50 and 55),
more abundant than last year in the Spanish
harvest, and excessive in the Turkish harvest.

There is still a major unknown which will deter-
mine the scenario for the entire end of the sea-
son: the changes to European sanitary regula-
tions, which since October 2013 have prohibited
imports of citruses from South Africa because its
black spot controls were deemed insufficient.
While reopening is hardly in doubt, what will
the conditions be? A hardening of the inspec-
tion measures or a ban on certain production
zones would primarily hit the grapefruit, mainly
from the tropical climate zones in the north of
the country, where the disease is present. The
European authorities are due to rule after the
EFSA has submitted its report, expected at the
end of January at the latest B

Eric Imbert, CIRAD
eric.imbert@cirad.fr
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':;'A's EL HADJI says,

« After their journey,
| gradually ripen them and

release their flavour>>
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El Hadji gets involved in every detail of the banana ripening process because as a

Compagnie Fruitiere partner he wants our fruit to have the very best flavour. Every COMPAGNIE
hour El' Hadji monitors the optimum temperatures of the ripening rooms, adjusting

them to the tenth of a degree. Compagnie Fruitiere has one of the largest ripening FRUITIERE

networks in Western Europe and delivers over 450,000 tonnes of perfectly ripened

bananas to our customers every year.
Content published by the Market News Service of CIRAD - All rights reserved

Compagnie Fruitiere has more than 16,000 people working at various We l.oVe (:Rui.lc. Les Fnuiks, on Lles atme.
stages everyday to bring you the best fruit. Like El Hadji, we love fruit.




e Ba Nana
Prices in 2013

Contents

European banana
2013: the banana

The illusion would have been perfect if October had
European banana not gone and rained on the parade. However, noth-
Retail price: ‘Cligy ing in how the European banana market has gone in
athogg 2013 can provide any grounds for optimism for the
foreseeable future. For its part, the United States is

United States: let continuing down its chosen path, with a Fort Knox
go o8 style set-up. The only common point between these

two big world markets is increasing consumption.
The Russian altSuy And that is not such a bad thing with things the way

effect

they are for the banana industry...

Retail and import
panorama in Fran
Kingdom, Spain a
Germany
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Thereare . -
rumblings of a
storm, but 2013
has beena
powerful

Py

the European
== market. Helped
"~ -out by the lack of
competition, the
. -banana for a time
became the main
_ attraction onthe
shelves. But
beware, reality
could bite back all
the harder!

4
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Your partner for the design,
execution and follow-up of your
exotic fruit ripening centre projects.

SMI FCl

Design, engineering:
4 Ripening centres
4 Refrigerated warehouses

25 years of experience
at your service...

SMI FCI SAS

ZA Jean Mermoz

40, avenue G. Guynemer

: : 94550 Chevilly Larue

¢ Technical assistance yFrance
¢ Auditing Tel. +33 (0) 1 49 73 39 00

¢ Energy saving Mail: smifci@orange.fr
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Almost perfect!

2013 was an almost perfect year for the banana!
Just five short weeks in autumn were all that was
missing to round off a year, which apparently
without that mishap would have gone into the
record book. We will take a longer look at the per-
formances in terms of consumption in the tradi-
tional April edition of FruiTrop, once all the quanti-
tative data are available and have been processed.
However, you can bet that 2013 has been an ex-
ceptional year. As at the end of October, the esti-
mated European consumption was up 4 % over
ten months and 3 % over the last twelve months
(November 2012 to October 2013). The end of the
year saw the phenomenon intensify further. And
just this once, 2013 was also exceptional in terms
of green banana price. For France, the green ba-
nana price (source : CIRAD) amounted to 0.69
euro/kg, i.e. 12.5 euros/box, the second best per-
formance for eight years, just short of 2012, an-
other year out of the ordinary. So we observed a
slight fall in green banana price (- 2 % in France
and 4 % on our EU barometer), but the compari-
son with 2012 is misleading since this was a record
year. Compared to 2011, we can regard the levels
obtained in 2013 as satisfactory: + 7 %, both for
the French green banana price and for the Euro-
pean price.

euro/box

These two successive years have not necessarily
followed the same pattern. The season profiles
differ in particular on two points: the very good
durability of rates during summer 2013, a very
high risk period, which was not the case in 2012,
and a disastrous autumn 2013, whereas in 2012,
after the miserable summer came a strong recov-
ery which lasted until the end of the year. This
favourable trend was confirmed over the first nine
months of 2013. So we have had two different
behaviours with two very close annual averages:
0.69 euro/kg in 2013 and 0.71 euro/kg in 2012.

euro/box (18.14 kg)

Contentgpublished by the Market News Service of CIRAD - All rights reserved
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LA BANANE QUI RESISTE
ENCORE ET TOUJOURS!

La banane durable est un combat. Pratiguer une agriculture responsable, répondant aux
plus hautes exigences sanitaires, environnementales et sociales, constitue un véritable enjeu
face & une concurrence internationale toujours plus rude. Cest le défi que relevent depuis 10 ans
les 700 producteurs indépendants, unis au sein de TUCPBAN.

Ensemble, continuons le combat !

Rendez-vous & Berlin, au salon Fruit Logistica, Hall 22 stand FI6, du q&‘;&/\
5 au 7 février 2014 et & Paris, au Salon International de I'Agriculture, “& MARTINIQUE

Hall 72, du 22 février au 2 mars 2014.

LE BON CGOUT DE NOS RECIONS

www.bananeguadeloupemartinique.com

CAMPAGNE CO-FINANCEE PAR L'UNION St
EUROPEENNE ET L'OFFICE DE DEVELOPPEMENT
DE LECONOMIE AGRICOLE D’OUTRE-MER oDBOOU |, e,

DE L'AGRO-ALIMENTAIRE
ET DE LA FORET

Contenbpublished hytbeiMaukebiNewsSenice irGRAR aAlblightsresesvedup doeil quil sagit de fruits produits
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The convergence of the annual prices was accom-
panied by very low volatility in rates over these two
years. From 1.49 euro/box in 2012, the volatility (in
this case represented by the standard deviation
calculated for the French green banana weekly
price series) fell to 1.14 euro/box in 2013. This is
moreover the lowest deviation ever recorded in
France. Rounded to the annual average price, the
variation observed was just 9 %, as opposed to 12 %
in 2012 and 22 % in 2011. It would be hard to find a
better market, with a stable, relatively satisfactory
green banana price and high consumption: some
kind of year of wonders for the banana! So we have
found the magic elixir, and a vaccination against
nightmares is within reach. All this, moreover, in a
hostile regulatory environment (elimination of re-
strictions and scheduled reduction in customs duty)
and on a European market increasingly open to
international competition.

This is of course the optimistic version of the analy-
sis. Since the devil is in the details, let’s look closer at
the success, and separate what is down to the struc-
tural context from what is dependent on the short-
term context. So be prepared for disappointment.

Fewer apples is
a good thing, but
fewer Goldens is even better!

As you will have realised, the conclusions are more
than nuanced. We might even consider that 2013
highlights the great difficulties of the sector. Since
while we have to celebrate the good banana year, it
is actually only down to a combination of one-off, or
even miraculous, short-term effects. First and fore-
most we need to look outside of the banana sector
to find the truth.

First let's stay within the fruits sector, since it has
made the biggest contribution to things going well.
The apple sector, and, more secondarily, the pear
sector, had a heavy impact on the market. The
French Ministry of Agriculture’s business outlook
bulletin ("Agreste Conjoncture"), issued in March
2013, could not be clearer: “2012 production is re-
portedly 25 % down on the past five years, which is
the smallest French harvest observed for ten years.”
We can also read from the price evolution that
“since the beginning of the season [September
2012], rates are much higher than the 2007-2011
average rates: between + 20 % and + 51 %, depend-
ing on the month.” Although France saw the big-
gest slowdown in production volume in 2012
(- 32 %) because of major weather damage, the
situation deteriorated greatly in other EU countries,
with European production falling 9 %, and by as
much as - 24 % for Spain for instance. Eastern
Europe bucked the trend, with its production jump-
ing by 11 % from 2011.
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What we also need to bear in mind from the 2012
European apple season is the steep fall (- 12 %) in
Golden Delicious production, which represents
the biggest of the European players with 23 % of
the supply, and which is still a staple on the
shelves. This is a significant detail, since the ba-
nana is also a staple of the staples on the shelves.
Consequently, when Goldens is less abundant, it
is a highly competitive segment for the banana,
which weakens. Citruses are also a very big com-
petitor for the banana, especially in periods sup-
posedly the most auspicious for our fruit: autumn
and winter. Eric Imbert, economist and head of
the citrus sector within the CIRAD Market News
Service, provided in the November edition of
FruiTrop his analysis of the 2012-13 citrus season:
“Thanks to these moderate volumes and a de-
mand taking advantage of the scarcity of the
European apple supply, most exporter countries
in the zone [Mediterranean] had been able to re-
establish a satisfactory profitability level.” Fewer
apples, fewer citruses, all that remained was to
clear the hurdle of summer 2013. Once again, the
skies came to the aid of the banana producers.
According to Agreste, the combination of a re-
duced supply (of peaches and nectarines) caused
by the vagaries of spring weather and consump-
tion boosted by the often high summer tempera-
tures (July) led to an increase in rates, both in
France and the EU.

Other less decisive factors

Other factors have also affected the competitive-
ness and attractiveness of the banana on the
European market. Hence the euro/dollar ex-
change rate throughout 2013 remained within a
range of between 1.28 and 1.40 USD to the euro,
with the euro tending to strengthen at the end of
the period. It is hard to draw conclusions about
the optimum exchange rate level. However, for
the market balance, we can nonetheless be glad
that the euro did not generate any additional
competitiveness margins for dollar production
sources, unlike in 2011 and the three preceding
years.

The growth of costs to their highest levels in 2013
(provisional CIRAD index 130, as opposed to 128
in 2012 and 127 in 2011) also hindered exporters
less inclined to take risks on a spot market which
is all about taking a gamble, with its high fixed
costs. The guarantee of a high return level on all
markets, very strong fruit demand at certain
times of year and a relaxation in bunker prices
and freight rate, however, mitigated this risk tak-
ing in 2013. So it is hard to draw conclusions as to
the influence of the cost index on the supply
level to a market which for a good part of the
year remained highly dynamic.
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Now for the climate, which is said to have a big
effect on the dynamics of the banana market. If
we refer to the Météo France analyses, which
observes that the temperatures were below nor-
mal in the first half-year, with a very cold May, we
might think that this supported consumption,
already lively for the reasons mentioned above,
and conversely, that the cold temperatures and
generally short sunshine duration held back
spring and summer fruit harvests and their con-
sumption. Météo France emphasised that July
and October were particularly warm, doubtless a
factor aggravating the supply crisis that France
and Europe went through in October (see below).

Apples and pears made way, and stone fruits and
citruses were out of the picture; temperatures
were rather favourable for banana consumption;
no excesses on delivery costs or costs in general;
supply barely affected by the euro/dollar ex-
change rate. In short, the banana industry was
enjoying an idyll, along the lines of “Cast Away”"!
We could leave the explanations there, and make
the indisputable observation that autumn 2012-
summer 2013 was a waking dream...

Down to earth!

Except that the real world, where nothing lasts
forever, and where conditions are constantly
shifting, gave us a most fearsome and striking
reminder: the five-week period from 41 to 45, i.e.
between the second week of October and the
first week of November 2013. The import prices in
France all of a sudden came apart, falling below
0.60 euro/kg, a level never breached since the
disastrous summer of 2012. We had to wait until
week 46 for the machinery to get back into gear,
to finish the year on a positive trend. The sky fell
in on our heads, just like in the Asterix and Obelix
comics, the latest edition of which came out dur-
ing this crisis, in a wink to destiny.

While the findings are clear, the explanation is
more difficult. Here too, we need to explore a
combination of factors. The first is due to the in-
tensity of the supply to the French market from
Africa. While Cote d'lvoire has regularly increased
its volumes from a low point in early 2012, partly
thanks to the gradual return to normal in terms of
politics and reinvestment in planting, it is the
behaviour of Cameroon which has attracted all
the criticism. Whereas the source had been on the
slide since the beginning of the year, its exports
to France and Europe suddenly exploded in Octo-
ber 2013, from 8 000 to 16 000 tonnes from one
month to the next for France, and from 17 000 to
24 000 tonnes for the EU-27. Whatever the sector,
it is clearly tough to handle such a peak under
good commercial conditions.
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The return to a more measured supply level in
November helped, among other things, to
restore calm on the French market, but
also on the European market. Indeed,
the latter had once again been given a
rough ride by the malfunctions of the
French market. But the Cameroonian
volumes do not of course explain eve-
rything. Other sources also increased
their volumes in this period, such as
Colombia with its traditional export
peak to the EU, which quite precisely
in October reached a total of more
than 10 million boxes, before drop-
ping back to 7 million the following
month. This was also the case for the
Dominican Republic, which recovered
its best levels (31 000 tonnes in Octo-
ber) and Ecuador, which increased its
exports to the EU by 18 % from one
month to the next.

And then there was the interminable
and languishing end to the summer
fruits season, hindering the European
market for weeks. Then come other
more diffuse explanations, due primarily to
the market atmosphere. Hence in a sort of
collective hallucination, where the positive
market trend has a powerful anaesthetic ef-
fect, we had all forgotten that the apple and
pear season more or less comes back on the
same date, that apple festivals flourish in the
supermarkets, dislodging the banana and
other products from prime shelf spots. Fur-
thermore, we can count ourselves lucky to
have had a relatively average 2013-14 harvest,
true well up (+ 11 %) on the disastrous year
2012, yet still around average for the past five
years (+ 2 %). Furthermore, since the harvest
was late, the massive promotions in the
hypermarkets and supermarkets were also
later, practically starting at the end of Novem-
ber. And what about the other heavyweight
of the market, citruses, and more particularly
at this time of year, small citruses? Nothing
doing! The season ranged from late to very
late, with hot temperatures which held back
the degreening process. The Mediterranean
supply did not really grow until November, i.e.
the month following the disruption.

After these notorious five weeks, the market
recovered the annual trend, and ended 2013
on an overall positive note. The import turn-
over (supply level before re-exports multiplied
by green banana price) for the French market
alone confirmed this trend, since from Janu-
ary to October, i.e. taking into account the
highly depressed month of October, it went
up by 36 million euros from the same period
of 2012, to reach practically the half-billion
euro mark.

million euros
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Left to fend for itself

What are the big lessons that we can take from
this year, once more atypical? The most important
which, admittedly, is not really revolutionary, is
the extreme sensitivity of the market to the sup-
ply of competing products. The banana market
remains trapped, and dependent on external
factors. This is not very reassuring for its future.
Since as has been clear since 2012, it has not
proven profitable due to the actions taken by the
sector itself (industry structuring, sales coordina-
tion, targeted promotions, etc.), but because
more or less serious weather vagaries stepped in
to save Private Banana.

The second lesson, just as tragically blatant and
mundane, is that the market is very sensitive to a
banana over- or under-supply. Indeed, twice in
2013, one time in one direction with a reduction
of the Martinique supply due to cyclone Chantal
in early 2013, and the other time when the supply
exploded in October, we saw the market react
abruptly and sometimes even to exaggerated
degrees.

In summary, while we can celebrate a relatively
quiet year for the banana, which saw its rate rise
throughout practically the whole year, in no way
should it lead us to believe that the balance has
finally been achieved. Indeed, the good economic
conditions of 2012 and 2013 have only very little
to do with the actual workings of the market, and
still less with its fundamentals. To think otherwise
would be the gravest of illusions. The banana
supply is unregulated, and demand depends on
the supply of competing products (inside and
outside the fruits and vegetables sector). The
international supply is subject to the evolution of
euro/dollar exchange rates and the cost price
(especially the energy price). The absorption ca-
pacity of the US market (fortunately good), but
also that of the Russian market (highly volatile),
are the pillars of the world market. But the situa-
tion is fragile. The political decisions which have a
big impact on the relative competitiveness be-
tween suppliers, and about which the operators
cannot really do anything, are also an unmanage-
able risk factor. The reduction in the customs fees
for Latin American sources has actually been
largely ratified, and scheduled for the medium
term. Then we have the factor on which everyone
agrees: the weather vagaries, the frequency and
intensity of which savagely and dramatically
regulate the global balances.

Added value: stop the massacre!
More generally, and to avoid piling illusion on

illusion, we also need to know whether the bal-
ance, even if artificial as at present, generates
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added value, or at least helps prop up a structur-
ally sickly sector. At the beginning of last year, we
had shown that 2012 had enabled added value to
regain the lost ground, to some extent eliminat-
ing the slow decline caused by inflation. Unfortu-
nately, given the considerable fall in the green
banana price and inflation, though moderate at
0.8 %, we can consider that value crumbled in
2013. In other words, the banana is not following
the overall increase of French as a whole (inflation
rate). The value (in constant euros) of the product
reached in 2013 the level that it had in... 2006.
Some progress! This is one of the most relevant
indicators for demonstrating the extreme com-
moditisation of this product. And it is better not
to make the same calculation taking the con-
sumption price index for the fruits sector alone.
The scissor effect between constant price and
going price is at its greatest in that case. In 2013,
the constant value of the banana was 7 % below
its 2006 level.

The good news is that the banana is relatively less
expensive than other fruits. But what sense does
that make? Since in this little game, the banana
has long since knocked out the competition,
without housewives rushing out to buy any more.
That is where the pinch is felt. So the solution is
not to destroy value to gain market share.

The analysis made possible by the precious eco-
nomic data collated by the RNM (market news
network), especially at the shipment stage (for
French fruits), could reassure banana operators.
Indeed, if in the kingdom of the blind the one-
eyed man is king, then the banana does no worse
than the other fruits, but there are two major
remarks: its price evolution is impressively stable
in current euros, and it is ranked among the low
added-value fruits such as the Golden apple or
orange.

2014 set to be along year

So now is the time to make the projections for
2014. This is obviously a tough exercise after what
we have just been saying. The fact remains that
certain fundamentals are now practically definite.
On the one side, we know for example that the
production capacities in Central and South Amer-
ica are intact, having avoided serious weather
damage. We also know that Martinique will return
to full production in the first half of 2014. Al-
though its weight on the European market is rela-
tively light, it is fundamental on the French mar-
ket. Furthermore, Africa is conducting a develop-
ment policy, either by improving its current ca-
pacities, or by expanding surface areas, the real
effects of which, it is true, will only be visible in a
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few years’ time (see FruiTrop 216, November
2013, p. 12). In the short term, the weather condi-
tions in Africa have been rather favourable for
banana production in the past few months. Fi-
nally, euro/dollar parity will remain, whatever
happens, favourable to exporters to the EU, and
we could even see the euro rise against the dol-
lar, due to the end of the accommodating mone-
tary policy in the United States.

On the flip side, with the global economic recov-
ery, though listless, we could see some tensions
on the raw materials market, especially for the
price of energy, which has a very heavy impact
on the cost of a box of bananas. Thus the big
exporters could be forced to closely monitor their
production returns. Yet one of the great un-
knowns remains the relative presence or relative
absence of competing spring and summer prod-
ucts: strawberry, apricot, peach and nectarine.
We will just have to hope, as the old French say-
ing goes that: “if it snows on Saint Onesimus day
(16 February) then the harvest will be ruined.”

More seriously, how can we be optimistic about
20147? The operators questioned can find nothing
to reassure them, since while the banana market
is atypically high (which is really characteristic),
they are too afraid of what everyone has been
promising them since the opening of the Euro-
pean market in 2006: the cataclysm. There is what
many believe is a structural factor for the Euro-
pean and world markets: development of con-
tractualisation or, at least, of setting a guideline
price (such as Aldi applies) over a relatively long
period (a quarter). It is hard to get a clear opinion
about the question. The near-generalised con-
tractualisation in the United Kingdom, going as
far as to bring together all the links of the indus-
try, raises questions as to producer returns. Cer-
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tain Colombian cooperatives, fair trade certified
at that, do not seem particularly satisfied with the
system. The “Aldi” process has its advocates and
detractors. Since the Aldi price level is fixed
rather at the bottom of the range (this is the case
for the first quarter of 2014), certain observers
hope that this will help remove the worst and
most modest operators, and leave the field free
for the others. Banking on their doubtless better
adaptability and resistance, the biggest suppliers
to the German discount supermarket are advo-
cating a more extensive market structuring to
their own advantage: reducing the number of
players. Others believe that setting an import
price three months in advance is a tall order on a
market extremely sensitive to all kinds of vaga-
ries. And furthermore, that the system is more
rigid and closed to price increase processes. In
short, that it is carved up by and for the distribu-
tion sector rather than for the upstream operator.

In every case in 2014, exporters who have opted
for a fixed contractualised sale price for a season
will apply caution and good stewardship of their
company. In case of a disaster on the market,
they will need to monitor the damage reports,
the traditional route for the fruits and vegetables
sector to escape the contract conditions.

The banana bubble of recent years has led many
operators to explore new frontiers in production,
and believe that the balances had been achieved.
At the risk of banging on, we should recall that
the increase in banana consumption seen in 2012
and 2013 in Europe is indeed real, but that the
battle was won unopposed B

Denis Loeillet, CIRAD
denis.loeillet@cirad.fr

—SL/



CLOSE-UP FRMTR@P

) European banana market
| Retail price

Charity begins at home

The European
distribution sector
played its expected
part this year. While
the green banana
price was slightly
down practically
right across Europe,
retail prices changed
for the better. From
being a free rider
(like Germany in
2012),in 2013 the
European
distribution sector
upgraded to VIP
status.
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hile 2013 was a normal year for the banana in

terms of green prices, it was particularly pros-
perous for the distribution sector. Indeed, as we
Banana — Europe — Import and retail prices had pointed out in 2012, the German distribution
Diff sector was taking a free ride. It had followed and
’ even greatly intensified the inflationist drive of the
green price by fiddling with the labels, readjusting
the margins and compensating for (as it was offi-
cially put) the continual increase in energy and
Retail price labour prices. In 2013, we have the same again.
Prepacked bananas 218 | 21.8 | 000 | 0% German retail prices went up 0.73 euro/box in the
Import price traditional distribution sector, and 1.45 euro/box
among discount stores. For the latter, this was the

euro/box 2012 | 2013 Diff.

Retail price

13.1 13.2 0.18 1%
Loose bananas

Retail price ) same increase as in 2012. In the space of two

Canaries bananas EED || S| Al ke years, the price per box has gained 3 euros, i.e.
— . o

Retail price s | s 0o 1% rocketing up 15 %. For the banana seFtor we

Other sources should not have any concerns about a flat inflation

Import price rate, a sign of an economy in difficulty. In this case,

Canaries bananas - Super it is rather overheating. Although consumers do
Extra not reckon on the price per box but per kilo, and a
rise from 1.04 to 1.20 euro/kg does not fundamen-
tally change their perception of the product,
whereas other fruits (such as the apple) have un-
dergone increases at least as steep. Indeed, the
German Statistics Office notes that for the apple
the price index went up 15 % in 2013 from 2012,
and 20 % from 2011. The trend is the same for
citruses, which have rocketed up 15 % since 2011,
and 9 % between 2012 and 2013. The fruits and
vegetables section is doing better than the food
prices index, which slid down 4 % over one year,
and 8 % over two years.

Retail price
Traditional retail distribution
Retail price

Discount stores

Import price

230 | 238 0.73 3%

20.3 21.8 1.45 7%

Retail price
Retail price
Special offer
Import price

239 | 252 1.27 5%

Retail price
Import price

Sources: TWMC, RNM, CIRAD

Differenc

France - Sp

Germany - Disco
Germany - Traditi
distributi

Sources: Authorities
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Full house for
the distribution sector

In terms of turnover, there is a tidy additional sum for
German distributors. With a gain of approximately
900 000 tonnes per year for consumption, and ap-
proximately 2.5 euros per box in two years (average

Comparison retail stages

20 between traditional distribution and discount stores),
— more than 40 million euros have swelled the coffers
15 . of the retailers. If the right trend is confirmed on the

Wholesale

Retail consumption side, they will have a full house, with a
etal

falling (green) purchase price, a rising (retail) sale
price and growing volumes. How do you top that?

But we should not be fooled. Unlike in 2012, it is the
European supermarket sector as a whole which has
taken advantage of the fall in green banana rates to
increase its prices. In sometimes excessive propor-
tions, as in Spain, which for its Canaries banana, ex-
ceeded the 2 euros/kg annual average mark, i.e. a
gain of 4.35 euros/box! In this case the supermarket
sector has only passed on, in proportion (+ 12 %), the
increase in the green price (benchmark Super Extra).
Furthermore, this is the only green price in Europe
which has increased. Once again, Spain is bucking
the trend for the whole European market, and doing
little more than compensating for its awful 2012,
which had seen the Canaries green price fall by 17 %.

annual average

0=

The French distribution sector also applied an in-
crease. The price per kilo of bananas gained 2 to 5 %,
depending on the categories, whereas the green
banana price fell by 2 %. The trend is the same for the
Czech Republic which increased its consumption
prices by 2 %. Conversely, the British and Italian dis-
tribution sectors seem to have been aiming for sym-
metry: when the green price stagnates or falls, the
retail price stagnates or falls. Hence for Italy, we
might think that competition, exacerbated by the
arrival of a big new operator on this market, drove
the green banana price a little further downward.

Retail
12 2013
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France under the microscope

Now let's analyse more precisely the behaviour
of the French market, for which we have a vast
battery of indicators. 2013 is not very different
from previous years.. There are major principles
rooted in the habits and customs of the sector.
For example, the retail price is more resilient
than the green (import) price or the wholesale
price (from the ripening centre). According to
our calculations, we can even say that the retail
price is twice as stable as the green price. The
latter varies on average by +/- 9 to 11 % (2012
and 2013 figures), whereas the retail price only
varies by +/- 5 to 6 %. The wholesale price also
varies less than the green price, but more than
the retail price: by around +/- 6 to 8 %. It is an
intermediate commercial and industrial link,
which, in some way, dampens the effects of the
fluctuations on the world market.

In a highly turbulent period (weeks 41 to 45, see
previous article), whereas the green price de-
tached by more than 15 % from the annual aver-
age, the retail price fell by 5 to 6 % on average.
Another characteristic is the absolute disconnec-
tion between retail price and the green and
wholesale prices over the summer period. In
2013, we even get a mirror effect. When the
green price falls, the retail price rises. Further-
more, although they are concurrent, the two
series have no relation between them, since it is

© Denis Loeillet
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the “low season” effect which comes into play
for the banana. Big margins are set on products
that do not attract regular customers, in the
knowledge that if there are sales, the price will
not really make a difference.

So now we come to the first part of the year, the
first two (rarely three) two-month periods. At
this time of year, there is a bigger convergence
between the green price and retail price. The
latter exceeds its annual average in lower pro-
portions than for the green price. In the first two
months of 2013 for example, the green price was
13 % above the annual average, whereas the
retail price was just 2 % above its annual average
value. This is now a period of very high banana
demand from consumers, and the price is a big
lever for retailers to attract as many buyers as
possible, who of course will not just buy ba-
nanas! All of these fundamentals could also be
found in 2012, with a few particularities. For
example, whereas the green price stagnated at
the end of 2012 (5 % below its average), the
retail price rocketed by more than 5 %. Finally,
the price gaps varied by 0.8 to 1.0 euro/kilo be-
tween the retail stage and green stage, by 0.5 to
0.8 euro/kg between the retail stage and whole-
sale stage, and by 0.2 to 0.4 euro/kg between
the wholesale stage and green stage ®

Denis Loeillet, CIRAD
denis.loeillet@cirad.fr
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Banana - port price
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United States: let the party go on!

The US banana world is no longer what it once was!
Doubtless it would be a great exaggeration to draw that
conclusion based solely on the stumble of 2013. Yet on
a market which has kept beating records in terms of ‘

N . ) . . . . 15 Gulf2013
spot prices five times in a row, the slightest hitch is - /| B West Coast 2013
manna from heaven for the analyst bored with such a East Coast 2013
well-oiled market. We have to recognise the obvious S = 2013 average price
fact that the spot import price fell in 2013. We should be 13
aware that it is not yet a catastrophe. We are talking 145 49
about a fall of 4 %, i.e. the exact percentage of the drop
in the European price (CIRAD barometer). We should
remember that the spot price is still up by more 5 euros/
box from 2007. This is such a big increase (nearly 50 %)
that there is no point checking whether inflation ended
up wiping it out. We should note we are talking about
the spot price (source: Sopisco) rather than the actual
contracts. Yet we can bet that it gives a good idea of the
general evolution of the import price. This observation
is all the more important with the high contractualisa-
tion of the American market.

As with the EU, the 2013 season seems as an annual
average to have been very similar to 2012. As with the
EU, it is only an illusion since while the average is com-
parable, the price evolution week by week was very
different. In 2012, we climbed to peaks throughout the
first quarter. This was not at all the case in 2013. Indeed,
the weekly variability of the spot price was reduced to
its simplest expression: barely 0.20 USD/box for the US
average price series, as opposed to 1.4 USD/box in 2012.
Furthermore, this is the lowest standard deviation ever
recorded in the United States. This does not mean that
there is no difference between the three main regions:
Gulf, East Coast and West Coast. The Gulf is still holding
its own, whereas the West Coast is often used as the low
benchmark, with the exception of the last quarter of
2013.

2013

The surprises end there. In 2013, the retail price stuck to
precisely the same levels as in 2012, at 1.32 USD/kg. One
of the characteristics in common with the supply in
Europe is its positioning at the retail stage: the banana is
a staple product, or even more so than in Europe. The
apple (benchmark Red Delicious) or orange (benchmark
Navel) are twice as expensive as the banana: 2.5 USD/kg
for the orange, 3.07 for the apple and just 1.32 USD for
the banana.

The retail price to import price ratio remained practi-
cally identical, going from 1.45 to 1.50. The same can be
said for the price gap between these two stages
amounting to 0.44 USD/kg, as opposed to barely less in
2012, 0.41 USD/kg. Although a full FruiTrop report will
be dedicated to consumption in April 2014, we can al-
ready say that it is on the rise. Over the first ten months
of the year, it went up by 4.5 % from 2012 and 12 %
from 2010. This is continuous progression.

Content published by the Market News Service of CIRAD - All rights reserved
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The Russian Petersburg

alternation effect 2013
2012

The Russian Far East did not take any-
one by surprise in 2013. Always the
same tune, always the same orchestra
and always the same finale. The opera-
tors unload enormous quantities of
bananas, the market becomes strained
and then explodes. Volumes to the
market are then slashed. The market
recovers, and then the cycle can begin
anew. The only pleasant surprise this
year was the absence of a serious crisis
in the summer, but as if taking a run-up
for a bigger leap, a crisis just as intense
as ever appeared in September and
October.

Ultimately, the average price nonethe-
less seriously came apart in 2013, los-
ing 12 % of its value to 12.9 USD/CIF St
Petersburg. We can rightly say that the
very high became less high and the
very low less low. This equates to a
standard deviation of 2.14 USD/box,
which might seem striking enough,
but which is still very reasonable by
Russian standards. We should recall
that this gap had risen to nearly 4 USD
in 2008 (a record), and indeed 3.4 USD
in 2012.

Conten*ublished by the Market News Service of CIRAD - All rights reserved
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France United Kingdom

Prepacked k retail price

port price
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A report by
Cécilia Céleyret

Grape

After its rise and diversification with the whole seed-
less range, world table grape production seems to
Counter-seactR be stabilising, both because of slower demand from
— Balanceyettob traditional destinations (Europe, United States) and
growth of production costs, especially in the South-
ern Hemisphere. Hence exporters are increasingly
targeting local markets and emerging countries
where demand is still expanding. This sometimes
results in tensions on the European market, which

Contents

World table grape
— In an adjustmen

Producer country fi
table grape in Sout

Cultivation of table still accounts for 55 % of worldwide purchases, and
represents one third of volumes exported by the
Main varieties Gl main Southern Hemisphere countries.

grapes
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In an adjustment phase?

CLOSE-UP FRZIITROP
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The world table grape
market, very buoyant justa
few years ago, does not
seem to have kept all its
promises, in spite of the
varietal revolution
underway with seedless
grapes. However, these
varieties have enabled its
market shares to hold up in
traditional destinations
such as Northern Europe.
However, emerging
markets, such as China,
have more demand for
varieties such as Red Globe,
which is forcing traders into
handling a diversified
range in order to retain a
broad customer portfolio;
that is what it takes in an
economic crisis.

January 2014 No. 218
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What are the social consequences of
changes enacted in the value chains,
especially when they involve large
international agricultural product

industries? How can we anticipate the
results of changes in technical
procedures, supplier, work organisation,
distribution of revenue generated, etc.?

P Youare making decisions about the

future of industrial sectors.

} You would like to understand the social

consequences of these decisions.

> You belong to one of the following

groups: entrepreneurs, public decision-
makers, public authorities, consultants,
researchers or students.
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Social LCAs

Socio-economic
effects in
value chains

Researchers from French research
centres (Cirad, Inra, Irstea, SupAgro,
and University of Montpellier 1) and
consultants (Epsil’Hom, CEP) set out

over 100 pages their methodology

and practices for assessing socio-
economic effects.

in French and English
Releases October 2013
Prices EUR 40
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Table grape — World
Main producer countries in 2012

7 200 000

2 240 000

1393333

1320801

1195000

1049272

1000 000

980 000

624 894

632316

Sources: OIV, Eurostat, USDA, various / Processed by Infofruit
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More rational
production

In recent years the table grape was still one of
the few fruits of which many were expecting
significant development. Hence a host of
research bodies worldwide have worked and
are still working on new varieties to enrich
the range, develop and adapt the white, pink
or black seedless varieties. Deseasonalisation
and growing demand from emerging coun-
tries actually encouraged predictions of con-
siderable growth in purchases, both in tradi-
tional destinations (Europe, United States)
and in Asia or even South America.

However, while world table grape production
grew considerably until the mid-2000s, the
curve changed direction from 2005, and is
now rising practically exclusively in line with
Chinese production. The supply is continuing
to develop in this country to feed the local
market (7.2 million tonnes), which is growing
by approximately 10 % every year. Volumes
also grew a bit more in several Southern
Hemisphere countries in recent years (South
Africa, Peru, Argentina), in order to satisfy the
requirements of emerging countries, or even
of certain countries from the Mediterranean
Basin, such as Morocco (+ 5 to + 10 % in re-
cent years). Yet surface areas have rather sta-
bilised in most of the production zones, in-
cluding in Chile or India. The potential is even
falling in certain zones, especially in Europe
(1.7 million tonnes in 2012 for the EU-27, as
opposed to 2.4 million tonnes in 2005).

Still some
opportunities
in emerging countries

So the fall in demand on the traditional mar-
kets and the growth of production in the
emerging markets have held back shipments,
in spite of the efforts made in production to
adapt the varietal range to the requirements
of demand. So world exports are stagnating
at around 3.8 to 3.9 million tonnes, i.e. 16 % of
the production potential. Europe is still the
main destination, absorbing 55 % of ship-
ments, yet with a big share (900 000 t) traded
within the EC. However, trade volumes are
stagnating, whether within the Community
or from third countries (570 000 t). Similarly,
after rising considerably until 2008, demand

January 2014 No. 218
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Table grape — World
Main exporting countries in 2012
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slumped on the Russian market where im-
ports have now been fluctuating for three
years at around 400 000 t. Nor is the North
American market an exception to the rule,
though it was already close to maturity be-
fore the economic crisis. However, flows are
still increasing to Asia (+ 69 % in 5 years) and
even to South America (+ 88 % in 5 years)
with the entry into force of numerous asso-
ciation agreements. There has also been
considerable growth in Africa (+ 76 % in 5
years), though small trade volumes are in-
volved.

South-East Asia
in the cross-hairs

So most growth from recent years is attribut-
able to South-East Asian countries, and espe-
cially to China (Taiwan, Hong Kong and other
provinces), which in total absorbs 280 000 t,
primarily from the United States and South-
ern Hemisphere countries. Volumes are
mainly aimed at the provinces in the south
and east of the country, since the more
northern zones are supplied primarily by
local production at more attractive prices.
The Red Globe variety dominates the supply.
Seedless varieties (Scarlet Royal, Crimson
and Thompson Seedless), although growing,
are still niches. Imports have also grown in
recent years to other South-East Asian coun-
tries, especially to Thailand (58 000 t, + 139 %
in 5 years), Vietham (46 000 t in 2011,
+ 146 % in 5 years), South Korea (45 200 t,
+ 63 %), Malaysia (27 400 t, + 17 %) and Indo-
nesia (55 800 t, + 104 %). To compensate for
the stagnation of the traditional markets,
exporters have also in recent years targeted
countries in the Middle East, especially Saudi
Arabia (32 000 t) and the United Arab Emir-
ates (27 000 t), though demand remains
fairly fixed. However, the supply is regularly
extending to the countries of the Mediterra-
nean Basin, such as Morocco (800 t), Algeria
(4 000 t), Libya (2 200 t) or Egypt (1 600 t),
though the tonnages are still fairly restricted
compared to the other big markets. Hence
South American exporters are now refocus-
ing on nearby markets such as Mercosur,
where demand is on the rise. Brazil, for ex-
ample, imports no less than 34 000 t of
grapes, primarily from Argentina and Chile.
Flows have also been established to Central
American countries (Colombia, Ecuador or
Mexico).



Table grape — World — Imports in 2011

EU-27 1474763

Russia 399998

Other Europe 231431

North America 696 070

+18%

Central America

and Caribbean leer

+3%

South America 80209

South-East 725 540

+2%

Middle-East 82202

Source: FAO
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A necessarily
diversified
customer
portfolio

So in this context, it is important for exporters to
maintain a wide range of customers. Chile is still
by far the world’s leading table grape exporter,
with a potential of 800 000 to 812 000 t primarily
aimed at Northern Hemisphere countries, espe-
cially the US market (350 000 to 400 000 t) and
Europe (160 000 to 170 000 t to the EU-27 and
30 000 t to Russia). However, in recent years, its
shipments to the South-East Asian markets have
grown, reaching between 70 000 and 95 000 t.

Similarly, Europe is still a major outlet for South
African grapes (170 000 t to the EU-27 and
10 000 t to Russia), but exports are growing to
South-East Asian countries (30 000 to 33 000 t)
and the Middle East (12 000 t).

Peru has also rapidly developed its exports with
a diversified portfolio: 40 000 t to the EU-27,
31 000 t to China, 27 000 t to the United States
and 17 000 t to Russia. In addition, it is going to
step up its presence in Asia (China, Hong Kong,
Taiwan and South Korea) and Colombia, as well
as eleven new destinations opened up in 2012,
such as Brazil, Norway, Canada and Venezuela.

Similarly, the United States is not easing up, and
is planning to target 25 countries in its market-
ing campaign. Most of the volumes are for the
moment shipped to Canada, Central America,
China (Hong Kong) and Indonesia.

However, European production is mainly dedi-
cated to the European market, since the varieties
produced, whether Italia, Aledo or Muscat, are
for the most part consumed locally. Nonethe-
less, the supply of seedless grapes has expanded
(Crimson Seedless, Sugraone, Flame, etc.), espe-
cially in Spain, and to a lesser degree in Italy,
though it remains earmarked for Northern Euro-
pean markets, also with the objective of extend-
ing the production calendar. Similarly, the Red
Globe supply has strengthened in Italy, though
it is primarily earmarked for the European mar-
ket. Extra-Community exports represent ap-
proximately 13 % of the total, and are primarily
focused on neighbouring countries (48 000 t to
Russia, 27 000 t to Switzerland and 12 000 t to
Norway), or on the Mediterranean Basin coun-
tries (2 000 t to Algeria, Libya or Saudi Arabia) &

Cécilia Céleyrette, consultant
c.celeyrette@infofruit.fr
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The last few counter-

season grape’seasons
seem to confirm the
difficulty in matching
supply and demand on

the European market.
The economic crisis
actually boosted
competition at the
beginning of the
season (October to
December), in spite of
a diversified range
(seedless), which
stands out from local
produce. Conversely,
the supply then
became fairly
fluctuating, or at times
strained in mid-
season, depending on
the evolution of
production and world
demand.
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A 2012-13 season
of great contrasts
in Europe

The 2012-13 season is a fairly good illustra-
tion of the fluctuations of recent seasons,
especially since it was marked by weather
and economic conditions which both put
back the harvest and reduced the exportable
potential of several countries. However the
production potential started off at a good
level for the main Southern Hemisphere
countries, reaching a total of 2.56 million ton-
nes, i.e. + 3 % from the previous season. Yet
the season was late. In South Africa, the first
volumes from the Transvaal and then Na-
mibia were shipped from weeks 44 and 45,
though the season only really started in week
50 with the very first shipments from Orange
River. Similarly, the season began late in
Chile. The first containers were sent to the
United States and Asia only in week 50. The
European market was sluggish, though with
some good volumes in Italy and Spain.

So the season kicked off under unfavourable
conditions, after the end-of-year holidays,
and proved highly chaotic in many Southern
Hemisphere countries at the beginning of the
year. Indeed, heavy rains struck South Africa,
causing the loss of at least 5 million boxes,
especially in Orange River, and the earth-
quake at Copiapo in Chile stopped produc-
tion in many stations in this zone. Yet activity
was also greatly disrupted by strikes both in
Argentina, where they have been recurrent in
recent years, and in South Africa, and were
settled by wage increases of 25 % and 10 %
respectively.

So rates remained very strong on the export
markets, including Europe, enabling Peru to
end its season in very good shape. February
and then March were relatively light, espe-
cially in Europe, with the first batches from
Chile not appearing until week 9. So the rates
reached high levels (2.00 euros/kg, import
stage), which held up until week 14, espe-
cially as the Chilean exporters also had to face
the dockers’ strike at the port of San Antonio.
The Thompson Seedless rates even reached
2.60 euros/kg at the import stage in week 13,
with growth of shipments from India, rates of
which always also achieved records (2.20
euros/kg, import stage), not compensating
for the shortage of Chilean grapes and the
end of the South African season.
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Tonnes
Chile

South Africa

Argentina

Table grape — Southern hemisphere
Exports by destination in 2012-13

USA EU Others

390702 137 643 318770

168 142 66 258

38107 19525

11727 11273

40 483 85057

Sources: European Customs, USDA, professional organizations
Processed by INFOFRUIT

Results varying
between sources at
the beginning of the season

Although, as is confirmed every year, European
market penetration is difficult in October, the
early-season sources were nonetheless able to
maintain their market shares in 2012-13 due to
the delay from other Southern Hemisphere
countries (South Africa and Chile). Hence Euro-
pean imports from Brazil held up at around
37 000 t, in spite of a very slow beginning to the
season, while shipments from Peru rose again by
5 % (40 000 1).

Argentina suffered another downturn (just
11700t i.e.- 14 % on 2011-12) due to recurrent
internal difficulties (strikes). This source is losing
its footing every year on the international mar-
ket, although surface areas are stable, or even
slightly on the rise in certain zones such as Men-
doza (8 500 ha). However, producers have in-
vested in recent years in modern varieties such
as Flame Seedless (3 000 ha). Yet the increase in
production costs (labour, packaging, transport,
etc.) and the export difficulties, whether to
Europe or Brazil, which normally absorbs 30 % of
quantities, have led to volumes earmarked for
export being transferred to industry.

Similarly, production is struggling to hold up in
Brazil (625 000 t in 2012-13, as opposed to
761 000 t in 2008-09), with exports highly de-
pendent on the European market (38 000 t out
of the total 52 000 t exported). Increasing vol-
umes are therefore transferred year on year onto
the internal market, where demand is regularly
expanding.
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Only Peru, whose customer portfolio is increas-
ingly diversified, is really holding its own, with
indeed a record export level for last season
(153900 t, + 16 % on 2011-12). It should further
consolidate itself in the coming years, whereas it
was exporting no more than 11 000 t in 2002-03.
Indeed surface areas are continuing to grow at a
tempo of 5 to 10 % per year (reconversion of
asparagus plantations), already reaching 16 500
ha in 2011 for a long-term potential of at least
20 000 ha. Production is now in excess of
300 000 t, i.e. approximately twice as much as
ten years ago!

A favourable trade-off
for emerging countries
during the season

Tensions are increasingly high in mid-season
given international demand and the uncertain-
ties at the production stage, which have frozen
planting in recent years. Hence for several years
now, growth of surface areas has halted in Chile,
and while the Thompson Seedless variety still
represents most of the volumes along with
Flame Seedless, the supply has expanded more
significantly in Sugraone, Crimson Seedless and
Red Globe for the Asian markets. Hence ship-
ments from Chile to Europe fell last year (138 000
t, 14 % on 2011-12), whereas its overall exports
held up at around 850 000 t.

© Régis Domergue
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South African exports to the European market
maintained the same level at around 168 000 t
(- 1 %), whereas export volumes fell overall
(235000 t, - 5 %), though we should be aware that
the export level registered in the previous season
had been particularly high. However, production
growth also slowed down in this country in the face
of the uncertainties (strikes, currency parity). Hence
in spite of the government policy of Black Eco-
nomic Empowerment to stimulate production by
black farmers, their number fell by 5 %, and there
were no more than 361 in 2012. However, surface
areas are stable, even expanding further in 2012-13
(16 000 ha), and production should hold up and
maybe increase in the coming years, especially
since most of the vines (60 %) are between 4 and
15 years old. Indeed, the stock has been trans-
formed in recent years, with a considerable fall in
seeded varieties in favour of seedless, which now
represent more than 70 % of planted area. Hence,
Crimson Seedless (13 %), Thompson (11 %) and
Prime Seedless (11 %), but also Sugraone (10 %)
and Flame Seedless (9 %), dominate the supply.
Certain seeded varieties such as Red Globe are also
being planted (10 %) to satisfy Asian demand.

CLOSE-UP FR!!!TROP

Another strained season
in 2013-14?

The 2013-14 season could be fairly comparable to
the previous one, with already a difficult beginning
to the season, but a market which is set to some-
what ease thereafter. Indeed it has begun under
fairly similar conditions: a European market light in
seedless varieties and an early end to the season in
Turkey and Greece. Yet demand has switched to-
ward counter-season sources fairly slowly, given
the still substantial supply of seeded grapes from
Italy and Spain at distinctly more attractive price
levels (0.80-1.50 euro/kg, shipment stage) and
much slower demand in the context of economic
stagnation.

So Brazil has really struggled to penetrate the mar-
ket, and its exports could end up declining again,
although the delay or shortfall from other Southern
Hemisphere sources has helped clear the stocks
built up at the beginning of the season. Argentin-
ean production has been very discreet at the begin-
ning of this season, especially since September’s
heavy frosts considerably reduced the production
potential (75 000 t, - 47 % on 2012-13), and the
latest wage negotiations at the end of 2013 ended
in another rise in the cost of labour, of around 25 %.
Hence the maximum export potential was esti-
mated at 20 000 t, i.e. another fall of at least 13 %.
However, Peru should see its exports rise further,
with an estimated production potential of at least
305 000 t (+ 2 %) for an export potential of 170 000
to 180 000 t, given the expansion of this source to
numerous destinations.

The market was still sluggish at the beginning of
the year due to the persistence of the European
sources, but could subsequently right itself be-
cause of a slightly lighter supply. Indeed the vol-
umes from South Africa were still limited at the
beginning of the year, because of the delays in par-
ticular in Orange River, where the weather condi-
tions affected the first harvests. So production
could fall by approximately 3 % from 2012-13, and
the export potential go down by approximately
5 %. Similarly, Chilean production this year could
be further reduced due to the cold spell in Septem-
ber, when temperatures fell in places to - 4 to - 5°C,
the coldest period since 1929. At the end of 2013,
forecasts were counting on a reduction of 12 %
(1.09 million tonnes). The association ASOEX an-
nounced a fall of 13 to 16 % in exports, i.e. a poten-
tial of approximately 730 000 t. Furthermore, the
season is a bit late. The very first volumes were
shipped to the United States in week 50 ™

Cécilia Céleyrette, cons
c.celeyrette@info

Content published by the Market News Service of CIRAD - All rights reserved
No.218 January 2014



INnformation...
yvour weak [ink"?

Reefer Trends is an independent news and information provider,
financed exclusively by revenue from subscriptions.

First published in 2003, it provides a number of sarvices for users along
fhe reafer loglistics chain: the Reefer Trends weekly charter market brief is
the benchmark publication for the specialist reafer business = it tracks tha

charler market for reefer vessals, as wall as frult and banana production and

market trends that influence charter markeat movement.
The weekly publication has close to 200 paying subscriber companies
from 34 countries wordwide. The list of subscribers includes all the major

reefer shipping companies and resfer box cperators, the major charlerars,

reefer brokers, banana multi-nationals, the major banana exporters in
Ecuador, Costa Fica, Panama and Colombia, terminal operators in the
US and Europe, the world's leading shipping banks and broking houses
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as well as trade associations, cargo interasts and fruit importers on all
continants. It is also circulated within the European Commission and the
World Trade Organisation.

As well gz the weekdy Reafer Trends report it provides a separate online
daily news senvica, covenng developments in the giobal fruit, banana and
logistics industries. The dally news is e-malled direct 1o the deskiops of
savaral thousand subscribers workdwide.

Reefor Trands' consultancy clients include shipbullding yards, banana
majors, banks, brokers and equities analysts. Resler Trends provides sector
reports and forecasts for brokers and charterers, |t has also acted as an
expert witness in a charterng dispute.

For more information on subsecriptions, please contact:
info@reefertrends.com or visit www.reefertrends.com

reefertrends
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Cécilia Céleyrette, consultant
c.celeyrette@infofruit.fr

In the world rankings, South
Africa is the number 14 table
grape producing country, and
number 4 of the six main
producing countries in the
Southern Hemisphere, with a
potential of 300 000 tonnes. A
large share of production is
earmarked for export (80 to

90 %), primarily to the European
market (just under 70 % of
shipments). Nonetheless, this
source has suffered heavily in
recent seasons from South
American competition, an
unfavourable exchange rate and
the economic crisis which has
slowed down consumption. So it
has been refocusing for several
years on new outlets, with the
support of SATI (South African
Table Grape Industry).
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South African table grape produc-
tion aimed at the fresh market
covers more than 16 000 ha
spread over the whole of the
& Nnrthr_-rp country, in highly diversified pro-
Province' duction zones, enabling the pro-
ducers to supply the international
market between November and
May. The season starts in Novem-
ber with the early varieties. The
production zone in the north of
the country (North Province) en-
g joys a mild subtropical climate,
Olifants e favouring early maturity of the
& River 8 =) grapes. It exports nearly 10 % of
Berg River Valle y Loy the South African total. The vine-
G ve Town ¢ i \_J yards prospering in the desert
(U Cap) _ ey Ri soils of the Orange River enjoy
& sunny winters and hot dry sum-
mers. This zone exports 16 to 17
million boxes (nearly 30 % of the
total South African shipments).
The mountains of the Berg River valley (23 % of exports) offer the mild Mediterranean
climate of the Cape, to produce mid-season grapes. The Hex River valley production
zone in the south of the country also produces mid-season grapes and late varieties, sup-
plying 33 % of South Africa’s export volumes (18 million boxes) on its own.

—

South African table grape production grew gradually
until the early 2000s. Deregulation and deseasonali-
sation then generated very rapid growth in poten-
tial, though this quickly ran out of steam (255 000 to
265 000 t in the early 2000s). The modernisation of
the cultivation stock, with the planting of seedless _
varieties, boosted this industry, by adapting the _
supply to demand from the emerging mar- ._*
kets, although the economic crisis &

that has stricken Europe, hitherto 3

] ‘.‘ "
the main destination for South ¢ Q’ g

African grapes, has slowed down
Other

its growth.
outlets

Local consumption is underdeveloped (0.55 kg/year/ 22%
capita) and is not really promoted, with grapes often

of lower quality than those intended for export.

Hence sales on the local market do not exceed

25 000 to 26 000 tonnes. Most volumes are aimed at

the export markets (80 % of production).

000 tonnes

rces: USDA, SATI
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Table grape — South Africa

The diversity of the production zones gives this source a it est calendar by vaiiSy

wide varietal range spread over a long period. The South —Bﬂmﬂnﬂmﬂm.ﬂ
African season actually starts with the Prime Seedless | || [ H
variety in November/December and extends until May

with the Dauphine variety, by way of a highly diversified

varietal range (Sugraone, Thompson Seedless, Red

Globe, Den Ben Hannah, Lavallée, La Rochelle, Bonheur,

Barlinka, etc.). The conversion to seedless varieties

(currently more than 70 % of surface areas) has gathered

pace in recent years, especially in Orange River. The

white varieties are still dominating the mix (45 % of sur-

face areas, 37 % of which are seedless), though the sup-

ply has primarily expanded in red varieties in recent

years, especially for Crimson Seedless, the leading (13 %),

and Red Globe (10 %).

South African shipments have struggled to expand over
the past decade, in spite of the liberal context of deregu-
lation of the early 2000s. Indeed, South Africa saw tough
competition from the South American sources and was
handicapped by an unfavourable exchange rate, and
then by the economic crisis which has struck Europe, its
main outlet. Hence shipments to the European market
fell 15 % between 2006 (188 000 t) and 2011 (160 000 t).
Overall exports have maintained 235 000 to 245 000 t in
recent years, thanks to the development of the customer
portfolio, in particular targeting Russia (10 200 t last sea-
son, as opposed to 2 500 t in 2006), Hong Kong (19 500 t,
as opposed to 4 700 t) and the Middle East (12 000 t, as
opposed to 7 155 t).

000 tonnes

000 tonnes

= == Netherlands Hong Kong (China)

Table grape — South Africa — Sea freight

Main shipping lines L
Durban is the main South African - Transit time
port via which produce from the
north of the country passes. Volumes

also go through the southern ports,
especially Cape Town.
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Origin and soil and climate requirements
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Patrick Fournier
patrick.fournier@cirad.fr

Plant

The grapevine is a climbing plant, some varieties of which
bear juicy edible berries. It will hold naturally to any type
of support (tree, wall, wire, etc.). It has been grown for
4000 to 5000 years in many countries with temperate,
Mediterranean or even tropical climates.

Origin

The cultivated grapevine belongs to the genus Vitis, that
probably originated in Pangea and more precisely in
Laurasia, a continental area corresponding to Europe,
North America and Asia, excluding India (Branas, 1974). In
those distant days, there were already species adapted to
different climates—from the coldest to the hottest. This
specialisation is still seen today, well after the differentia-
tion of the continents during the Tertiary era.

Grapes are eaten fresh, dried or processed to make wine
or other alcoholic drinks. The most commonly used varie-
ties are derived from the species Vitis vinifera, which origi-
nated in Europe, while rootstocks suited to biotic and
abiotic conditions tend to be American vines (Vitis riparia,
rupestris, berlandieri, etc.).

Climate required

The ideal areas for growing grapevines have climates
ranging from temperate to Mediterranean. They thus
have a marked winter that is not too cold, a sunny sum-
mer that favours ripening and rainfall occurring mainly in
winter.

This being so, vines are grown in both hemispheres with
the limits imposed by too low a temperature that can
freeze the vines in winter and prevent satisfactory ripen-
ing in summer. Conversely, climates without a winter
raise other physiological problems such as defects in bud
burst or juice composition that is unfavourable for fruit
quality. However, this problem is less serious for table
grapes than for wine grapes as wine making requires a
good balance between sugar, acids, tannin, etc. to pro-

the Market News Service of CIRAD — Al rights reserved

duce quality wines. e‘h

The use of certain i
cultural practices such ? £
as pruning twice a (1 1
year has made it possi- * By
ble to extend table
grape production to
tropical climates with

satisfactory results. .
R

In addition to tem- R

BlE N

perature, rainfall is
clearly very important
in the suitability of a region for grape production. Water
requirements are not very large, being some 600 to 700
mm per year in a Mediterranean climate. Shortage of
water can sometimes be compensated by irrigation, but
excessive precipitation that enhances the development
of fungal diseases and is unfavourable for ripening is
more difficult to manage.

Soil

Roots may be more than 6 metres long but usually meas-
ure less than 3 metres. Occupation of the soil depends on
the physical and chemical characteristics of the latter.
Root growth depends on soil depth, type (clay, limestone,
etc.) and the proportions of fine soil and pebbles. Soil
temperature strongly affects the rate of root growth; this
increases from 10° to 30°C but is nil outside these limits.
Insufficient soil moisture can cause problems (vine apo-
plexy, dryness), as can excessive moisture (asphyxia). The
presence of lime often results in high quality fruits but
too much 'active' lime hinders the use of many root-
stocks.

Soil is rarely a limiting factor. Poor soil enhances quality
and rich, deep soil is more favourable for quantity. In fact,
the grapevine is a fairly tolerant plant, growing on both
alkaline soils (limestone soils with a pH of up to 8.5) and
acidic soils (to pH 5.5). However, very acidic soils with a
pH of less than 4 can cause boron and magnesium defi-
ciency. The soil must be limed in this case.
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The growth cycle Vines are pruned for the following reasons:
e managing the number of fruitful buds and hence the

The growth cycle of the grapevine has several stages future harvest;

shown below (diagram by Branas), D = bud burst, F = o controlling the spatial distribution of future shoots to
flowering, T = stopping of shoot growth, V = ripeness, Ch enhance photosynthesis;

= leaf drop. e adapting to the cultural techniques planned, such as

mechanisation, weeding, etc.;

o preparing for subsequent pruning operations and
ensure the future of the vineyard.

Depending on the zone, this cycle can run for a full year
or just for six months. In this case, the plant is managed
with a succession of 'active lives' separated by only three
weeks between pruning and bud burst. Under these
conditions, the plant obviously ages more quickly and
vines must be replanted more frequently than in a tem-

perate climate.
iy spurs with two eyes on one or more arms. This is done in
l/’-’ \v bush pruning and in Royat cordon pruning. The system
i} F T 1 is suitable for varieties with fertile lower eyes such as
'Alphonse Lavallée', 'Cardinal’, 'Muscat de Hambourg',
'Datal’, 'Chasselas’, etc.

There are a great number of pruning systems and it is
impossible to describe them all in detail. Most are either
in the short or long pruning category.

Short pruning consists of leaving a number of renewal

| |gru|'-.- ]

Saluration [hwmmarsy

Actrve life

The principle of long pruning is based on the need to
keep mid-position eyes on a cane to ensure a satisfactory
crop on varieties whose lower eyes bear little or no fruit.
One or two long bearing units (with 6 to 8 eyes) bear the
crop while one or two renewal spurs (with two eyes) will
provide the rod and the renewal spur for the next prun-

Setting problems

Bunches may contain several types of berry. Small green ing operation. Single Guyot is the most common of these
berries are non-pollinated ovaries that remain as they pruning systems, with double Guyot reserved for very
are until the harvest. Parthenocarpic berries are truly vigorous vines and rarely suitable for high-quality har-
seedless, having formed and ripened after pollination vests. Long pruning is necessary for varieties such as
not followed by fertilisation. Grapes displaying steno- 'Danlas', 'ltalia’, 'Perlette’, 'Dattier de Beyrouth', 'Delhro’,
carpy contain soft, aborted seeds. Finally, seeded grapes etc.

contain at least one seed resulting from pollination fol-
lowed by fertilisation.

The seedless feature is permanent in Zante grapes
(Corinth grapes) and accidental in other varieties. This
then causes millerandage, or ‘hen and chickens', a defect
that strongly affects the value of table grapes and even
prevents them from being grown as in the case of
'Dattier' in France.

The previous year's cane is tied on
wire, This _Ilu;-ﬁ fruiting canes,

Secabeur cul

Parthenocarpy can become an asset when it is a varietal
feature as the bunches consist entirely of seedless
grapes. This character is increasingly sought-after, exam- Single Guyat pruning
ples being 'Sultanine', 'Perlette’, etc.

The growth cycle and the main cultural techniques

Pruning

Unpruned vines remain as lianas, form bushes or creep

across the ground. As soon as the tendrils become en- The principle conslsts of kee-

twined around any kind of support, the plant climbs and 4 ping a fixed frame and pro-
spreads its leaves in the sun to absorb as much energy as t"'"ri&;'h:‘J.:P}"j 'iJ“'-’"'r' ki
possible. In this case, there may be a lot of small, acid \:u,,_"a',, ,:5,:::.‘:::‘;;:2‘:“
grapes that are not very sweet and the vines gain exag- wigour of the plant.

gerated length year after year. Single Royat cordon pruning
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The growth cycle and the main cultural techniques

Tying

The imagination of vine growers seems unlimited as
vines can be seen growing freestanding—bush pruned
or simply spreading across stony ground—or, in the
other extreme, growing on very complicated trellising
systems such as those in South Africa that resemble fac-
tory roofs, by way of bamboo pergolas. In fact, the deci-
sion to use a particular method is often governed by the
behaviour of the grape variety in its environment and by
the materials available.

Vine management

Bud removal is performed a few days after bud burst and
water shoots are removed a month later after growth of
about 15 cm. Both of these operations are aimed at re-
moving shoots considered as useless for the formation
of the pruning system, shoots that are too weak or are
sterile. They allow stronger growth of the remaining
canes, reduce the risk of disease and result in fewer
pruning wounds. Care is also taken to remove any shoots
that grow from the rootstock. The shoots are topped,
making the passage of machines easier (especially spray-
ers), improving berry setting and reducing the risk of
damage by wind. Apart from the production aspect of
these operations, a trellised, well-topped vineyard is an
attractive sight. Deleafing can be performed at the bases
of the shoots to give the bunches better exposure to
sunlight and reduce the risk of grey rot (Botrytis cinerea).

Fertilisation

As for many perennial crops, distinction is made be-
tween two practices—basal dressing and annual mainte-
nance dressing. Basal dressing and amendments are
placed before planting to correct any weak points re-
vealed by soil analyses. Soil reserves are improved at the

CLOSE-UP FR!HTROP

same time, enhancing growth of the young plants. An-
nual maintenance dressing theoretically makes it possi-
ble to compensate for the exporting of various elements,
that is to say plant consumption to produce wood,
leaves and grapes. It is considered that the equivalent of
70 kg nitrogen and 90 kg potassium should be returned
to the soil to compensate for the production of 10 ton-
nes of grapes.

Irrigation

While the watering of wine grapes is forbidden in France,
it is used and is even essential in some hot zones where
table grapes are grown. It is impossible to determine the
water requirements of a vineyard schematically as they
depend strongly on soil characteristics, climate and, of
course, the rootstock and the grape variety. A modern
method consists of continuous monitoring of soil mois-
ture using tensiometers set at different depths and then
irrigation when the readings show that the soil is begin-
ning to dry. This both saves water and dispenses the
right amount for the satisfactory growth of the plants.
Irrigation techniques are varied and depend on both
cultural and economic factors. The only rule to be re-
spected is that of avoiding the use of sprinkler irrigation
as this wets the foliage and enhances the spread of fun-
gal diseases. It is therefore natural to use microsprinkling
or trickle irrigation. The latter technique also requires the
least water.

Protection against
fruit-eating birds

Grapes are targeted by birds in some production areas,
especially from veraison onwards (when the berries

Content p) the Market News Service of CIRAD — Al rights reserved
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The growth cycle and the main cultural techniques

change colour). Damage may be limited to pecking or the
whole bunch may be eaten. The harvest is destroyed in
both cases. The vineyard must therefore be protected
either by a bird scaring system or, in some severe cases,
by full netting.

Harvesting

The first harvest is three years after planting in temperate
areas but this can be reduced to half in the tropics where
twice-yearly pruning is used. In contrast with wine grapes,
the harvest is carried out entirely by hand. The bunch
stem is cut with a pruning knife or secateurs and fruits are
then placed in trays in shallow layers to prevent bruising.
The bunches may be trimmed to remove deformed or
damaged berries to attain optimal visual quality.

Rootstocks and grafting

Before phylloxera appeared in 1868, vines were propa-
gated by cuttings or by layering. It has since become es-
sential to graft on to resistant American rootstocks. The
rootstock is chosen according to its suitability to the soil
(resistance to lime and tolerance of drought or moisture),
its resistance to biological pests (phylloxera and nema-
todes), compatibility with the grape variety and the ability
to give scions the vigour matching the yield level sought.

The following are among the most widely used root-
stocks:

e S04 and 5BB (V. riparia x V. berlandieri), resistant to ac-
tive lime and very productive;

e 3309C (V. riparia x V. rupestris), sensitive to drought,
calcifugous;

Content published by the Market News Service of CIRAD - All rights reserved
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e 41B (‘Chasselas' x V. berlandieri), very resistant to chlo-
rosis but not perfectly resistant to phylloxera;

o Fercal (V. berlandieri x 'Colombard No. 1) x 333 EM,
currently the most resistant to lime.

There are many grafting methods but they can be classi-
fied in the three following categories:

o cleft grafting and derivatives used for field or bench

grafting;

¢ shield budding used for green budding (in central

Europe;

o the whip and tongue graft and the Omega graft are the
techniques most commonly used in bench grafting.

Once the graft has
been performed
(now using ma-
chines), it is cov-
ered with wax and
stratified in moist
peat in wooden
callusing boxes for
15 to 20 days un-
der warm condi-
tions in the dark.
This allows the
formation of a
callus at the graft
before planting in
the nursery.

i
"o

Omega and whip

and tongue grafls




e FR/IROP

of table grapes

Crimson Seedless

Origin: 'Emperor' x 'C33-199'
Description: late red variety

Behaviour:
e Vigour: strong

Harvest characteristics:

o Average bunch weight: 500 g

o Colour: fairly pale red, shiny

o Medium-sized cylindrical to oval berries with crisp pulp,
o seedless

Phytotechnical aspects:

o Medium-sized fairly compact bunches
Very good taste quality
Very susceptible to mildew and Botrytis
Berry bursting: fairly strong
Good keeping qualities
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Red Globe

Origin: ('Hunisa' x 'Emperor') x (‘Hunisa' x 'Emperor' x
‘Nocera')

Description: late red variety, seeded

Behaviour:
e Vigour: strong
o Yield potential: low to medium

Harvest characteristics:

o Average bunch weight: approximately 1 000 g

o Composition at maturity: 16 to 17° Brix

e Colour: red

o Very large spherical or ovoid berries with thick skins,
whitish pulp,

e juicy, simple flavour, 3 to 5 seeds

o Market potential: very good suitability for cold storage

Phytotechnical aspects:

e Pruning method: bilateral cordon (fertile with
e short pruning)

o Berry bursting: none to very little

e Compactness: medium

Red Globe

Content the Market News Service of CIRAD — Al rights reserved
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Sultanine/Thompson Seedless

Origin: presumed to be of natural origin
Description: medium-maturity white variety, small seeds

Behaviour:
e Vigour: strong
o Yield potential: small

Harvest characteristics:

e Average bunch weight:320to 410 g

o Composition at maturity: 17 to 18° Brix

o Colour: white

« Ellipsoid or ovoid berries, fleshy pulp containing only very
small atrophied seeds

Phytotechnical aspects:

e Long pruning necessary to give a harvest as the first five
or six eyes are infertile
Low susceptibility to millerandage
Susceptible to rot, mildew, oidium and anthracnose
Berry bursting: strong
Berry fall: strong
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Superior Seedless® Sugraone

Origin: not specified
Description: white seedless variety, medium earliness

Behaviour:
e Vigour: strong to very strong
o Yield potential: small to very small

Harvest characteristics:

e Average bunch weight: 250 to 500 g

o Composition at maturity: 15 to 16° Brix, acidity 4to 5 g
H2S04/I
Colour: white
Medium-sized berries, fleshy and not very juicy, plump
bunches, thin skin

e Market potential: good unless the bunches are compact

Seedless® Sugraone

perior

Phytotechnical aspects:
e Pruning method: long (Guyot type)
o Susceptibility to coulure: very small

Su
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Flame Seedless

Origin: USA (Fresno University, California)

Description: very early red seedless variety, har-
vested in December in the Southern Hemisphere,
and from May in the Northern Hemisphere, medium
aromatic.

Behaviour:

¢ Vigour: very strong

e Yield: medium

Harvest characteristics::

o Medium-sized bunches, pyramidal shape

e Sugar content: IR: 17-18 °Brix

o Acidity/flavour: neutral to slightly acidic
Colour: dark red-violet

Berries: small round fruits, firm and crunchy pulp,
thin skin

Market potential: sensitive to handling, but holds
up well in transport

2]
v
B
O
v
T
v
v
£
i
LL

Prime Seedless

Origin: Israel (Volcani Institute)

Description: very early white seedless variety,
slightly muscat-like.

Behaviour:

e Yield: medium

Harvest characteristics:

o Bunches similar shape to Sugraone/Superior
e Sugar content: IR: 14 to 18 °Brix

o Acidity/flavour: low acidity

Colour: white

Prime Seedless

Berries: medium/large

Content the Market News Service of CIRAD — Al rights reserved
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WHOLESALE MARKET PRICES IN EUROPE — DECEMBER 2013

Wholesale market prices in Europe
December 2013

EUROPEAN UNION — EURO

Germany | Belgium France Holland UK
AVOCADO Air TROPICAL DOMINICAN REP. | Box 12.00
Sea ETTINGER ISRAEL Box 5.25 5.75 5.33
HASS CHILE Box 8.50 7.08 9.13
ISRAEL Box 8.00 7.50 8.50
NOT DETERMINED SOUTH AFRICA Box 6.22
PINKERTON ISRAEL Box 8.00 6.25 6.25
Truck FUERTE SPAIN Box 5.50 5.50 4.74
HASS SPAIN Box 7.56 9.25
BANANA Air RED ECUADOR kg 4.88
SMALL COLOMBIA kg 6.80
ECUADOR kg 5.17
Sea SMALL ECUADOR kg 1.70 2.65
CARAMBOLA Air MALAYSIA kg 4.86 5.04
Sea COLOMBIA kg 3.39
COCONUT Sea COTE D'IVOIRE Bag 11.00 14.63 13.02
DOMINICA Bag 10.66
SRI LANKA Bag 18.00 20.10 8.88
DATE Sea GLOVE MOROCCO kg 2.66
MEDJOOL ISRAEL kg 8.60 7.58 5.92
MEXICO kg 9.40
NOT DETERMINED IRAN kg 3.00
TUNISIA kg 1.88 1.66
Sea BRAZIL kg 4.00 3.23 3.37
CHINA kg 2.38 3.19 2.76
GUAVA Air BRAZIL kg 6.20 5.83
THAILAND kg 7.00
KUMQUAT Air ISRAEL [kg | 431 5.92 |
LIME Air MEXICO kg 4.50
Sea BRAZIL kg 1.33 1.75 1.50 1.10
KENYA kg 1.70
MEXICO kg 1.33 1.79 1.50 1.44
LITCHI Air REUNION kg 7.00
Sea MADAGASCAR kg 2.75 2.75 2.65 2.66
SOUTH AFRICA kg 3.00 4.00 4.07 5.03
LONGAN [ Sea THAILAND [kg | 3.92 |
manGgo I KEITT BRAZIL kg 3.17
KENT BRAZIL kg 3.50
PERU kg 3.33 4.00 4.00
NAM DOK MAI THAILAND kg 8.80
PALMER BRAZIL kg 3.63
Sea ATKINS BRAZIL kg 1.19 1.31 1.32
ECUADOR kg 1.18
KEITT BRAZIL kg 1.31 0.83 1.04
KENT BRAZIL kg 1.48 1.13
PERU kg 0.94 1.38 1.33
NOT DETERMINED BRAZIL kg 1.62
PERU kg 0.92
PALMER BRAZIL kg 1.31
MANGOSTEEN Air INDONESIA kg 9.50 8.00
MALAYSIA kg 9.00
Content published by the Market News Service of CIRAD - All rights reserved
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EUROPEAN UNION — EURO

Germany | Belgium France Holland UK
CASSAVA Sea | COSTARICA [kg | 1.20 113 |
MELON Air CHARENTAIS DOMINICAN REP. [ kg 4.50
SENEGAL kg 3.80
Sea CANTALOUP BRAZIL kg 1.65 273
GUATEMALA kg 1.48
CHARENTAIS BRAZIL kg 2.50 1.89
GALIA BRAZIL kg 1.70
HONEY DEW BRAZIL kg 0.95 0.95
PIEL DE SAPO BRAZIL kg 1.20 1.08 1.30
SEEDLESS WATER | BRAZIL kg 1.03
WATERMELON BRAZIL kg 0.96 0.89
Air FORMOSA BRAZIL kg 3.15 2.83
NOT DETERMINED | BRAZIL kg 3.30 3.50 3.71
THAILAND kg 4.81
Sea ECUADOR kg 2.29
PASSION FRUIT [ Air NOT DETERMINED | COLOMBIA kg 5.50 6.25 6.00 6.55 4.74
PURPLE ISRAEL kg 6.08
KENYA kg 6.25 5.28
VIETNAM kg 7.50
ZIMBABWE kg 6.25 6.25
YELLOW COLOMBIA kg 9.50 9.04
ECUADOR kg 8.75
m Sea ISRAEL kg 215 1.54
Truck SPAIN kg 1.90
PHYSALIS Air PREPACKED COLOMBIA kg 9.25 9.18 10.66
Sea COLOMBIA kg 7.71
Air SMOOTH CAYENNE [ BENIN kg 2.10
GHANA kg 1.95
VICTORIA MAURITIUS Box 13.60
MAURITIUS kg 3.80
REUNION kg 4.00
SOUTH AFRICA | Box 12.32
Sea MD-2 BRAZIL Piece 0.95
COSTARICA Box 8.75 9.75 9.00 11.63
COSTARICA Piece 0.95
COTED'VOIRE | kg 0.85
PANAMA Piece 118
PITAHAYA Air RED VIETNAM kg 6.50
YELLOW ECUADOR kg 9.00
Sea COLOMBIA kg 1.00 0.86
COSTA RICA kg 131
ECUADOR kg 0.90
RAMBUTAN Air MALAYSIA kg 7.93
THAILAND kg 8.60
VIETNAM kg 7.50
Sea NOT DETERMINED | EGYPT kg 1.00
HONDURAS kg 1.30
ISRAEL kg 148
PURPLE BRAZIL kg 1.50
TAMARILLO [ Air | COLOMBIA [kg | 7.01]
_ Sea BRAZIL kg 1.42
GHANA kg 1.20 1.30

Note: according to grade

These prices are based on monthly information from the Market News Service, International Trade Centre UNCTAD/WTO (ITC), Geneva.
MNS - International Trade Centre, UNCTAD/WTO (ITC), Palais des Nations, 1211 Geneva 10, Switzerland — T. 41 (22) 73001 11 /F. 41 (22) 730 09 06
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Let us meet in Berlin from
5th to 7th February Z_QM
in the Moroccan pavilion

Hall 1.1

Through the Afourer® label,

APNM members are committed to offering the Authentic Seedless Nadorcott of Morocco.
All our areas of plantations are isolated, controlling thus the self-pollination of the Nadorcott fruits.
Our strict specifications control system of the Afourer® label,

guarantees at all stages high-quality products and complete traceability.

PRODUCERS - MEMBER
EXPORTERS

GEDA - DELASSUS - GPA - AZURA -
AGRISSOUSS - PRIMATLAS

Km 5, Route d’Azemmour
Dar Bouazza, Casablanca 21000 - MOROCCO

Tel. +212 522 93 3559 - Fax : +212 522 93 40 18
E Mail : benbigal@domaines.co.ma F
www.label-afourer.com A ﬂm

ai) www.vitedelair.com



UNIVEG, YOUR DIRECT CONNECTION TO THE FIELD

—

: UNIVEG

" reshness
.I__,-J,'L‘.|E Df F =

T

e Y0LR DIRECT CONNECTION 0 THE FIELD i

—_

UNIVEG Katopé France, major actor of production, packaging, export, storage,
ripening and distribution of fresh fruit and vegetables, participate, for the 10th
consecutive year at Fruit Logistica exhibition from 5th to 7th February 2014.

Our commercial team looks forward to seeing you on its spacious and friendly
stand to present you the products and services that build the reputation of FRUIT
UNIVEG group. LOGISTICA

UNIVEG Katopé France S.A. ‘ EG
15, boulevard du Delta | Zone Euro Delta | DE1 - 94658 | RUNGIS CEDEX | France UN]

conenthibRdnA% 18RO b ARl AS-87 s A8 hsatopeinti@univeg.fr | www.univeg.fr KATOPE FRANCE

UNIVEG KATOPE FRANCE IS A MEMBER OF THE UNIVEG GROUP | www.univeg.com





